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Automotive Steel ioe 
Boosts Youngstown Plants 


To 37 Per Cent. of Capacity 


This Represents a 12% Gain Over the Low Mark 
For 1931; Outlook for Near 
Future Brighter 


GCUNGSTOWN, 0O., Nov. 9.—Youngstown district steel 

plant operators this week. were hailing a sharp upturn 

in steel plant operations as definite evidence that automobile 

steel] consumers and other buyers are in the market to a 
greater extent than in several months. 

Steel plant operations in the®—————— 


output of seo! ingots—climbed thi WILLYS OCTOBER 
week to 37 per cent. of capaci 
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OAKLAND STAGING 
SALES SESSIONS 


Pontiac, Mich., Nov. 9.—Zone and 
department managers of the Oak- 
land Motor Car Company sales or- 
ganization, from over the entire 
United States, will be in Pontiac 
this week to attend a conference 
with local executives. More than 
sixty-five men are expected. 


~ NEW YORK, ‘TU ESDAY, NOVEMBER 10, 1931 


AT PONTIAC PLANT 


-_———-_ 
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5 Cents, 


Put at 110, 000; Output 86, — 





| Trucks, 22,000; N.:-A. C. C. Put 
Production at 86,328 


EW YORK, Nov. 9.—Coincidental with the announce- 

ment by the National Automobile Chamber of Com- 
merce of its estimate of October total production of 86,328 
vehicle units, comes a statement from R. L. Polk that October 
sales based on returns from eight states will probably show 
a total of between 88,000 and 93,000 new passenger cars and 
22,000 commercial units. The significance of this, of course, 


lies i in the way in which production has been held under sales. 
~——® The Polk report points out that 
the eight states which have so far 













This represents a gain of 6 per an 
from last week’s rate and is fully 
12 per cent. above the lowest point 
reached by valley mills in 1931. 

Reports of higher operations at 
sheet plants were bolstered this 
week by indications that strip, bar 
and tinplate mills are finding great- 
er demands for their products. 
Even pipe, which has found an ex- 
tremely weak market recently, 
turned upward with several more 
mills active this week than last. 

A rather rapid increase in orders 
for steel sheets for shipment to 
automotive plants is, however, the 
most favorable development in 
northeastern Ohio industry in many 
months. Another important factor 
in the more. cheerful sentiment 
among Youngstown steel manufac- 
turers is the heavily increased vol- 
ume of inquiries, which indicates 
greater interest by steel buyers who 
may be expected to enter the mar- 
ket within the next few months. 
Other evidence that the current up- 
turn in steel operations is the first 
phase of a rising trend is found by 
valley trade authorities in a 25- 
cent increase in iron and steel scrap 
prices. 

Production of steel ingots in the 
Mahoning Valley is higher than for 
eight weeks, due to small but stead- 
ily increasing demands for steel 
from finishing mills. Sheet, strip 
and@ tinplate mills are active on 
higher schedules than recently. 

Improvement of Youngstown 
Sheet and Tube Company opera- 
tions this week brought production 





(Continued on Page 2) 


A general meeting was held today 
at which I. J. Reuter, president of 


the Oakland Motor Car Company, 
welcomed 'the men, and W. A. Blees, 


SALES RUN 37% 
ABOVE SEPTEMBER 


MOTOR TRUCK USE 
MARKETING FARM 


sent in registration returns show @ 
total of 10,919 units, a decline of 
38.3 per cent. from the total of 
17,685 units in the same states dur- 


| Toledo, O., Nov. 9.—Sale volume 
in October of Willys sixes and 
eights, Willys Knights and trucks 
exceeded that of September by 37 
per cent. and was 92 per cent. ahead 
of October of last year, H. B. Har- 
per, vice-president in charge of 
Willys Overland sales, announces. 

The company entered November 
with unfilled domestic orders great- 
ly in excess of those at the same 
time last year, representing the 
largest. volume of unfilled orders 
since June 1, Mr. Harper also re- 
ported. 

While the low-priced Willys six 
maintains its position as the leader 
in the line the demand for the 
other products indicates a wide ac- 
ceptance of the entire of the entire ) line. 


OIL MEN OPEN CONVENTION ~ 
IN CHICAGO; TO HEAR LAMONT 


HICAGO, Nov. 
receiving major 


9.—Stabilization of the oil industry is 
attention as the members 


vice-president in charge of sales, ex- 
plained plans for the coming year. 
A banquet is being held at a country 
club tonight. 

Following the general meeting the 
conference will be broken up into 
small groups. P. Wesley Combs, ad- 
vertising manager; W. R. Huber, 
sales promotion manager; T. C. 
Moss, service manager, and A. C. S. 
Olson, dealer management depart- 
ment, will address conferences of 
the department managers. 

Distributors’ meetings will be held 
tomorrow and Wednesday, together 
with sales promotion meetings. R. 
T. Gundry will be in charge of the 
distribution men, and Mr. Huber of 
the sales promotion meeting. In- 
dividual conferences with home of- 
fice executives will be held through 
Thursday, when the conference 
ends. 
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ing October, 1930, but only 29.3 
under the total of 15,454 units in 
September, 1931. 


Likewise, final reports on com- 
mercial sales in seven states show @ 
total of 2,164 units, as compared 
with 3,324 units in the same states 
during October, 1930, and with 2,469 
units in September, 1931, a decline 
of 34.9 per cent. from the October, 
1930, total, but only 12.4 per cent. 
under the total of the preceding 
month this year, 

As in the case of new passenger 
car sales it is difficult to estimate 
the month’s sales for the country 
on the basis of reports from such 
a small number of states, but the 
reports available indicate that the 
total of commercial car sales will 
approximate 22,000 units. 

Commercial car sales during the 
first nine months of 1931, it is point- 
ed out by the Polk Company, aggre- 


PRODUCTS GAINS 


Washington, Nov. 9.—Motor trucks | 
are hauling approximately 15 per 
cent. of the total shipments of fresh 


fruits and vegetables transported 
twenty miles or more to market, 
according to the Bureau of Agricul- 
tural Economics, United States De- 
partment of Agriculture, reporting 
the results of a survey by Brice 
Edwards and J. W. Park. 

Motor truck shipments of twenty 
miles or more in 1929 are estimated 
by the bureau at between 150,000 and 
200,000 cars, compared with 1,068,- 
745 cars transported by rail and 
boat lines. This represents a large 
percentage increase in motor truck 
hauls in recent years, but it is also 
pointed out that rail and boat ship- 
ments have practically doubled in 
the last ten years. On a mileage 
basis, says the bureau, the per- | 
centage of motor truck to total 
shipments is much less than 15 per 
cent. because of the longer average 
haul by railroads. 

The survey reveals that in areas 
covered by the bureau’s inquiry 
motor truck hauls ranged from 2 
to 92 per cent. of shipments twenty 
miles or more in those areas in 1928, 
the high figure for the state of 


(Continued on Page 2) 


FRANKLIN GAINS 
IN RETAIL SALES 
IN MANY CITIES 


Syracuse, N. Y., Nov. 9.—A real 





American Petroleum Institute gather here today for the 
twelfth annual convention. Discussions and reports will 
take up the co-operation of the Federal government in the 
eee UC 







Connecticut. In southwestern Mich- 
igan, 73 per cent. of the shipments 
twenty miles or more to market are 
by motor truck; on Long Island, 68 
in the Hudson Valley, 67 


turning point in sales of the Frank- 
lin car developed in October, deliv- 
ery reports from a large number 
of cities indicating a _ strongly 
marked upturn in_ business. 


Vane, in Madison, Wis., Talk 
Tells Why Car Dealers Fail 


ADISON, Wis., Nov. 

Vane, general manager of the 
National Automobile Dealers Asso- 
ciation, cited five reasons why auto- 
mobile dealers fail, in an address 
before the Madison Automotive As- 
sociation at the Lorain Hotel. Many 
dealers start in business under- 
capitalized in other cases bad credits 
eat up their profits, Mr. Vane said, 
while too many other dealers do not 
properly develop the parts and ac- 
cessories department. 


Still other dealers, he said, use 
improper bookkeeping methods or 
have no understanding of account- 
ing whatever. The used car problem 
has also driven many out of busi- 
ness. He declared that co-operative 
used car plans have never succeeded 
and can never succeed. 

To be efficient, a dealer must 
matke a profit of at least 5 per cent. 
his gross, or he must convert 
to 25 per cent. of his gross into 

or he must realize 40 to 50 per 


9—C. A. cont. on his capital invested 


in 
trading account, Mr. Vane stated. 
In addition the dealer must! 


maintain a two te one ratio be-| 


tween assets and liabilities and| 
must have a complete turnover of 
accounts receivable every forty-five | 
days. He must turn his parts and 
accessories inventory from six to} 
eight times a year and his cars from | 
six to twelve times annually. 

A good dealership, Mr. Vane said, 
is one in which 60 per cent. of | 
the income comes from new car 
sales, 16 per cent. from used car | 
Sales, 14 per cent. from parts and 
accessories, and 10 per cent. from | 
the sale of labor in the shop. 

The speaker also pointed out that | 
although 60 per cent. of the volume 
is in the sale of new cars, per- 
haps only 5 per cent. of the net) 
profit may come from that source, | 
and that on the other hand, with | 
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| program will be Robert P. Lamont, 


| wili consolidate gains already made 


Owing to the upturn in oil prices 
during the past several weeks, opti- 
mism pervades the atmosphere as 
the delegates gather. A large at- 
tendance is indicated. 

One of the chief speakers on the 


|secretary of commerce, who will 
discuss the government’s interest in 
the oil men’s problems. The annual 
address of the president, E. B. 
Reeser, will be delivered on Tuesday 
afternoon. Oscar Sutro of the 
Standard Oil Company of Califor- 
nia will riscuss “The Anti-Trust 
Laws and the Natural Resource In- 


dustries.” Secretary Lamont will 
speak at the annuual dinner on 
Wednesday. 


On Tuesday the oil states advis- 
ory committee will meet and take 
up the various stabilization efforts 
that have been attempted. The mat- 
ter of co-operative development of 
oil fields along unit operation lines 
will be considered by the division 
on production. Further steps which 


in the oil industry will be worked 
out at the convention. 

In reports of committees estimates 
| of expected demand for petroleum 


(Continued om Page 3) 













per cent.; 

Among the larger cities sharing in 
this distinction were New York, 
Chicago, Boston, Philadelphia, Bal- 
timore, Indianapolis, Washington, 


per cent.; central and southern 
New Jersey, 67 per cent.; Delaware, 
41 per cent.; southern Indiana, 37 
per cent.; Eastern Shore of Mary- 


(Continued on Page 2) 


Late News Flashes 


Buffalo, N. Y., Nov. 9.—The Mullins organization of 
this city announces that it has adopted Viscometer for use 
on Mallins boats. The Viscometer Corporation announces 
that this makes the seventh standard equipment account 


that Viscometer has obtained. 
* a 


am 
New York, Nov. 9.—H. D. Carson, formerly a sales rep- 
resentative for the national business sales division of the 
Chrysler Corporation in charge of the New York office, has 
been appointed manager of the New York region of the re- 
cently organized Chrysler Motors-Fargo division. Regional 
offices are maintained in the Chrysler building. . 


Detroit, Nov. 9. alas H. Themen has been appointed 
branch manager in this city for the Federal Motor Truck 
Company. Thompson is a veteran in this field, with twenty- 
eight years of selling experience. He will have charge of 


(Continued on Page 2) 





the Federal branch on Forest Avenue at Beau Bien Street. 
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Automotive Steel Buying 
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Speeds Youngstown Plants 


(Continued From Page 1) 


in that company’s Campbell plant 
to 35 per cent. The Sheet and Tube 
sheet plant at Campbell, O., resumed 
operations today earlier than usual 
in the week, and the company’s 
electric weld pipe mill will be roll- 
ing part time. 

Carnegie Steel Company opera- 
tions are holding near 40 per cent., 
as for several weeks, although the 
company’s Bessemer department 
here will be more active. Sharon 
Steel Hoop Company is operating 
its plant on a 20 per cent. basis, 
unchanged from last week. 

An increase in Republic Steel 
Corporation’s activities in its plants 
at Youngstown and Warren is 
perhaps the sharpest operating 
rise of the year in production of any 
district producer. 

Ingot production is fully 50 per 
cent. of capacity for Republic in 
this _ district, where — where its principal 


plants are located, while ingot pro- 
duction at the Youngstown works 
alone.is at 65 per cent. of capacity, 
a gain of more than 20 per cent. 

Improvement in Republic’s sheet 
and strip operations at Niles and 
Warren, O., apparently is extending 
to its pipe department, where pro- 
duction is higher than for several 
weeks. Of seven active pipe mills 
in the district next week, five are 
Republic’s. Two electric weld mills, 
two butt weld mills and one lap 
weld are included on the corpora- 
tion’s active schedule. 

Tinplate output at the company’s 
Warren plant advanced in a usually 
dull season, apparently anticipating 
spring demands by canners, but due 
more to miscellaneous buying, Re- 
public’s operations in the Youngs- 
town district average 38 per cent., 
up 6 points from this week. 





Vane, in Madison, Wis., Talk 
Tells Why Car Dealers Fail 


(Continued From Page 1) 


only 14 per cent. of the volume 
coming from the sale of parts and 
accessories, 50 or 60 per cent. of the 
firm’s profit may come from such 
sales. 

“Before the automobile business 
can ever return to a sound footing, 
there must be an absolute revision 
of the policies on which the dealer 
and factory maintain their basic re- 
lationships,’ Mr. Vane said. “In 
other words, the manufacturer 
must become a real partner with 
his dealers.” 


To bring this about he advocated 
the abolishment of freak discounts, 
the open territory arrangement and 
the revision of the manufacturers’ 


present contract arrangemens. 
Among others taking part in the 
discussion were Frank J. Edwards, 
Milwaukee, president of the N. A. 
D. A., and L. D, Frint, Milwaukee, 
president of the state association, 
and a director of the national body. 
Over fifty Dane county automotive 
dealers attended the meeting. 





October Sales May Top 
Production for Month 





Centienae From See 1) 


gated 260,469 units, as compared 
with 410,699 units during the entire 
year of 1930. Of the total for the 
three-quarters period this year, 142,- 
572 units, or considerably more than 
one-half of the total, were 1'4-ton 
units, while sales in the other classi- 
fications were as follows: Under 1 
ton, 87,372 units; 1 ton, 7,285 units; 
2 and 2%2 tons, 10,398 units; 3, 3% 
and 4 tons, 8,628 units; 5 tons and 
over, 3,951 units. 

The estimate of October produc- 
tion by the National Automobile 
Chamber of Commerce is as follows: 

Procuction of the American auto- 


mobile industry amounted to 86,328 
cars and trucks, according to the 
estimate announced today by the 
National Automobile Chamber of 
Commerce, 

On this basis the month’s output 
was 40 per cent. under September 
and 46 per cent. under the produc- 
tion for October, 1930. 

The industry’s production for the 
first ten months of 1931 was esti- 
mated at 2,283,018 vehicles, or 29 per 
cent. under last year. 

The chamber estimate is based 
upon reports of factory shipments 
of new cars. 





DEDUCTIBLE INSURANCE 
POLICY REVIVED BY 
BAY STATE SENATE 


Boston, Mass., Nov. 9.—The big- 
gest upset which has occurred in 
the legislative battle over changes 
in the compulsory automobile in- 
surance law came in the Senate with 
the revival of the deductible policy 
proposal in a modified form. 

By a vote of 20 to 17 the senators 
adopted a $100 deductible policy 
measure, which stipulates that in 
the event full coverage be desired 
a separate policy be taken in addi- 
tion to the deductible, with rates 
to be fixed by the insurance com- 
panies, subject to the approval of 
the insurance commissioner. 

This proposal was passed follow- 
ing the first surprise of the day 
when the Beacon bill, confining 
compulsory automobile insurance to 
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ACCESSORIES WANTED 


AUTOMOBILE Accessories Wanted—Mulco 

windshield cleaner wanted—will pay 
good price. A. R., MUrray Hill 2-5548, 
New York, 





protection of the pedestrian and 
which the Republicans agreed in 
caucus to adopt, was defeated on 
@ vote of 23 to 14. Thirteen of the 
votes in opposition were Republican 
and the Democrats voted solidly 
against it, as expected. 

The Mahoney bill for a deductible 
policy which offered a choice be- 
tween compulsory full coverage at 
the high rates predicted by Insur- 
ance Commissioner Brown and a 
$100 deductible policy was killed in 
the Senate, 10 to 28. 


NEW HUDSON BRIDGE 
CUTS FERRY BUSINESS 


Jersey City, N. J., Nov. 9—Two 
ferry lines operating between New 
York and New Jersey have sub- 
stantially cut down their ferry tolls 
in order to compete for traffic now 
operating over the George Wash- 
ington Bridge. One other ferry, the 
Yonkers ferry, operating between 
Yonkers and Alpine, N. J., will put 
into effect reduced tolls next Mon- 
day, it was announced yesterday. 

The two ferries on which reduc- 
tions have already been put into 
force are the Dyckman Street ferry, 
operating to Englewood, N. J., and 
the other is the West 129th Street 
ferry, which operates to Fort Lee, 
N. J. 

The reductions range from 50 
cents to 30 and 35 cents for auto- 
mobiles. These tolls are below those 
on the Washington Bridge, which 
are 50 cents. 








MOTOR TRUCK USE 
MARKETING FARM 


PRODUCTS GAINS 
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land, 24 per cent.; western Mary- 
land, 24 per cent.; southern Illinois, 
21 per cent.; western New York, 19 
per cent.; south central Pennsyl- 
vania, 18 per cent.; western Massa- 
chusetts, 7 per cent.; eastern shore 
of Virginia, 3 per cent., and the west 
Virginia, Cumberland - Shenandoah 
Valley region, 2 per cent. Motor 
truck hauls in these areas totaled 
77,102 cars, against 136,509 cars 
hauled by rail and boat. The bureau 
comments, however, that in impor- 
tant producing areas remote from 
large markets— Florida, southern 
Texas, California, the Northwestern 
states and northern Maine — the 
percentage of shipments hauled by 
motor truck is much smaller than 
in some of the areas covered by the 
survey. 

The bureau investigated truck re- 
ceipts on city markets; trade and 
operating practices of truckmen, 
farmers, truckmen carriers, truck- 
men merchants, and studied the eco- 
nomic aspects of shipping by truck 
in their effect upon distribution and 
production. The report, “The Mar- 
keting and Distribution of Fruits 
and Vegetables by Motor Truck,” is 
Technical Bulletin 272-T. The re- 
port concludes with the following 
summary: 

“Trucks have expedited transpor- 
tation on short hauls and have made 
the distribution of highly perishable 
products more direct and less waste- 
ful under certain conditions. 

“Regional motor-truck jobbing 
markets, where products from a con- 
siderable area are concentrated and 
redistributed, and wholesale road- 
side stands are increasing in number 
to serve the motor-truck trade. 

“Products most suited to long- 
distance transportation by motor 
truck are light, quickly perishable 
fruits and vegetables or those that 
yield a high freight revenue and 
require expeditious movement to 
market. 

“Distances covered by trucks have 
increased, Highly perishable prod- 
ucts are now being hauled regularly 
as much as 400 miles, and even 
greater distances in in some a areas.’ 


FRANKLIN GAINS 
IN RETAIL SALES 
IN MANY CITIES 
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Albany, Buffalo, Syracuse, Cleve- 
land, Columbus, Houston, New Or- 
leans, Portland, Ore.; Los Angeles, 
and Salt Lake City. 

October deliveries of Franklin cars 
reported by the Chicago distribu- 
torship were almost three times the 
number recorded in September and 
exceeded those for any preceding 
month this year. In Baltimore, 
also, more new Franklins were de- 
livered than in any previous 1931 
month, and the October, 1930, fig- 
ures were exactly duplicated. 

The Indianapolis distributorship 
was another to reach its high mark 
for the year last month. Deliveries 
for October were not only more 
than three times greater than in 
September, but surpassed the rec- 
ord for October, 1930. 


GLOBE AUTO HOIST SENDS 
HARSHBARGER TO PHILA. 


Des Moines, Ia., Nov. 9.—The 
Globe Machinery and Supply Com- 
pany here, manufacturers of the 
Globe Auto Hoist, has announced 
that F. S. Harshbarger, vice-presi- 
dent in charge of factory sales, will 
remove his residence to Philadel- 
phia this month. The Globe com- 
pany opened up a new Philadelphia 
factory early in the year and the 
very substantial increase in busi- 
ness from the Eastern territory 
which followed this move has made 
it advisable for Mr. Harshbarger 
to remove his permanent residence 
to Philadelphia. 

The home office and factory of 
the Globe Machinery and Supply 
Company will continue to be in Des 
Moines, Ia. All advertising and 
sales promotio; 4 work will be car- 
ried on in Des Moines under the 
direction of Frank R. Johnston, 
sales promotion manager. 








Buick Breaks the Ice 


* * * 


What’s On the Way? 


rs * * 


Gordon Lefebvre Is Back 
+ * ~ 


George Balk Adds Lines 


Chris Sinsabaugh—Detroit Editor 


ITH Buick shooting the first gun of the 1932 campaign 

on November 14, some of the others are beginning 
to come out into the open with veiled hints as to what they 
have in store for the buying public next year. None of 
them, however, is willing to take off the false whiskers at 
the present moment—they say to wait until the first of the 
year and then looket. 

In this Detroit area there seems to be only one com- 
pany other than Buick that is contemplating an announce- 
ment earlier than the middle of December or at the shows, 
and that one will not admit that the specific date has been 
set. However, it is expected that this particular one will 
follow Buick about a fortnight later. All the others 
apparently are standing pat on the plan to wait until the 


New York show or on the eve of it. 
* ~ * 


F course, the column conductor has had an ear at several 
keyholes—not an eavesdropper exactly—just curious, 
that’s all. From the bits of gossip he has picked up in this 
manner, it makes him more and more sold in the belief that 
more unusual things will be sprung at the New York show 
than ever before. 

First of all, it may be predicted that every factory will 
have at least one strong mechanical feature to stress when 
we all flock to Grand Central Palace to see what the industry 
has hatched out. Undoubtedly, many of these new ideas 
will be in the way of transmission improvements, better 
springing, carburetion and the like. 

7 . * 


S I rubber around I discover that several of the makers 

are intrigued over what might be styled ride control, 

that innovation already brought out by one concern, which 

makes rough roads ride like concrete boulevards. It wouldn’t 

surprise me to see this feature, in an improved form, on 
many of the new cars. 

Hearing this and hearing that, I am convinced, too, 
that body refinements will be very much in the limelight. 
The stylists seem to be taking into consideration more than 
ever the comfort of driver and passengers, at the same time 
reaching out for new lines of beauty. They seem to have hit 
a happy medium. I’ve only seen a few of the new jobs so 
far, but in each of them I have had pointed out to me what 
might be called body novelties that up to now we only have 
dreamed about. 

Of course, one cannot do more than generalize on what 
these are, but my advice to dealers is that they go to the 
New York show to get an eyeful of the greatest lot of 
changes in the history of the industry. 


* * 

ORDON LEFEBVRE, formerly vice-president in 

charge of operations of Oakland-Pontiac, has come 
into town and hung out a new shingle. Hooked up with 
Harrison J. Stringham, formerly vice-president of a promi- 
nent firm of investment brokers, he has formed Gordon 
Lefebvre & Co., with offices in the Stormfeltz & Loveley 
building, which is set to function as consulting engineers, 
handling such problems as manufacturing, costs, machine 
design and finance. 

Back of Lefebvre is twelve years’ experience with Gen- 
eral Motors units on manufacturing and plant construction 
assignments, taking in service with Du Pont, Chevrolet and 
as general manager of all Dominion operations of G. M. 
before his Oakland-Pontiac affiliation. 


* ” He 
byes now another ex-Chicagoan called me up to tell me 
about an expansion—George F’.. Balk, who might well be 
termed the Harry W. Cooper of Detroit, provided you know 
just how prominent Harry always has been in the accessory 
business in the Windy City. 

Balk has been operating in Detroit for many years as 
the George F. Balk Sales Company, at 129 Selden, handling 
such lines as Tropicaire, Lyons covers and Houdaille shocks. 
Now he has taken over this distributing territory of Wil- 
lard Battery, which has discontinued its branch here. Balk 
will carry on the Willard business at 5946 Cass, operati 
both establishments under the same name—the George 
Balk Sales Company. 
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ears to purchasers has proven a suc- 









































Woodward Auto Company of San 
Antonio, Tex. While the expense of 
the policy is small, the benefits are 
very satisfactory, inasmuch as both 
the purchaser of the car and the 
firm are insured against loss. 

“We have been giving an insur- 


car for some time, and it has proven 
a popular means of 
sales at our place,” 
general manager of the firm, ex- 
plained. “This has proven espe- 


sales and accounts for 
sales in this department to a large 
extent. 

“The plan is simple and effective. 
When a prospect comes in for a 
used car the salesman not only 


we have on hand, but at the same 
time explains to the prospect that 


amount of the purchase price of 


the car. This insures the purchase 
in case of death or disability to the 
purchaser. In such a case, the in- 
surance company pays the full 
amount due on the purchase and 
the purchaser is given a complete 
bill of sale. 

“The plan has many advantages 
which appeal to the buyer. There 
is always the frequency of chance 
which may bring about death or 
permanent disability in case of an/| 
accident before the car is paid for. 
In such a case, the car is generally 
turned back and what has been 
paid in is lost. With the policy 
which we give with the purchase, 
however, this hazard is entirely 
eliminated.- No additional charge is 
made for the policy, this being a 
little sales plan which we have in- 


ditional service to the customer. 

“Our company also benefits, 
it eliminates the hazard of loss in 
case a condition arises, under the 
terms of the policy, which, without 
such a policy, would bring about a 
loss or an embarrassing situation 
for us. We are protected as well as 
the customer.” 
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SCHOOL TEACHERS || 
While in town make our Garage | | 


and Used Car Department; ‘your | 
headquarters. Below are a few of | | 
our exceptional low: prices on late 
Mogel Used Cars. 


Isn't This Something! | 


We will install $90 Bosch Car 
Radios in any car selling over $200 
for $35 this week. 

| 


1930-Ford Standard Coupe ..$365| | 
1930 Ford coach, overhauled .$375 
1929 Ford Coach with trunk $265 
1928 Ford Sport Coupe ...... $215 
1928 Ford Standard Coupe ...$225 
1928 Whippet Cabriolet ...... 
1927 Dodge Coupe . $125 
1929 Pontiac Sport Roadster .$285 
1928 Essex Coach $165 
1929 Plymouth Sedan . $285 























Cash, Terms or Trade 


ROGERS MOTOR CO. 


fi Used Car Lot 
maH0 Ot, 1526 0 St 
ce 


n Evenings. 

















A tie-up in newspaper advertising 
with conventions and other gather- 
ings held in the city is an unusual 
feature of the advertising program 
of Rogers Motor Company, 1800 O 
St., Lincoln, Neb. A recent exam- 
ple of this practice, in which the 
district meeting of about 500 school 
teachers in Lincoln for a period of 
three days, was the occasion of a 
timcly advertisement, is shown. The 
sigh spot or “puller” in the ad was 
“(e automobile dealer's offer to in- 
ll a $90 Bosch car radio for $35 
m any car selling over $200. 

) 
















| 


{ 





SSUANCE of insurance policies to| 
cover the amounts due on the, 


cessful means of stimulating new) 
and used car sales for the Morgan- | 


ance policy with the sale of each) 


stimulating | 
D. J. Woodward, | 


cially popular in increasing used car | 
increased | 


shows the stock of used cars which | 


an insurance policy covering the full | 


the automobile will be given with | 


augurated as a means of giving ad- | 


for | 
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CHRYSLER: 


ALSO SELECT USED CARS 


| L. F. Jacod 


17 Grand Avenue 


CHEVROLET 


“The Great American Value” 


The Dunwoody Co. 


Englewoot 


} 
| 


59 Engle Street 


i SALES LEADERSHIP 
THRUOUT THE YEAR 


STILLMAN & HOAG 


‘ 1% Engle & aon ae Lane 
Englewood 


Dan Christensen 
4 W. Palisade Avenue Englewood 
ENGLEWOOD 371% 


Oakland-Pontiac |} 


SALES AND SERVICE 


GOOD USED CARS | 


Coupes for Winter Driving 
“Serecs ONE NOW! 


Eberhard Motor Car Co. 


Prone Engie 3.410 
53 North Dean St, Englewood 


PHONE ENG. 14578 


PRONE ENG BaTeT 





Buy The Automobile 
Y) IN ENGLEWOOD 


PLYMOUTH 


Company 


Englewood 


AUBURN 


CORD 


Guaranteed Used Care 


Charles Neth 


19 Grand Avenue Englewood 


PHONE ENG. 2 1522 


| FRANKLIN 


PLYMOUTH — DODGE 


Franklin Motor Car Co., 
of Englewood, N. J., Ine. 


34 Grand Avenue Eng. 3-1931 


HUPMOBILE 


SALES and ‘SERVICE 
A&P Motor Sales 


40 GRAND AVENUE, ENGLEWOOD 
PHONE ENG 3 9590 
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Insuring - Unpaid Balances on Cars Successful 
Tie-Up With Big Event 


Automobile Financing Drops 
Sharply During September, 
Dept. of Commerce Reports 


| Market i in Used Cars Appears to Be Maintaining 
Steadier Keel, Both in Unit Sales 
And Average Price 


ASHINGTON, Nov. 


W 


according to figures 


9.—Automobile 
tinued to toboggan rather briskly during September, 
just issued by the Bureau of the Cen- 


financing con- 


sus through the Department of Commerce. 


While a downward trend continues 


in the financing of both new and| 
used cars, the market for used cars} 
seems to be maintaining a steadier | 
keel both in numbers sold and the} 
average price per unit 

The total wholesale financing dur-| 
ing September amounted to $35,846, - 
247, as compared to $43,947,450 dur- | 
ing August and $45,310,662 in Sep-| 


tember, 1930. Wholesale financing 
during both August and September, | 
1930, was maintained on a prac-| 
tically unvarying basis. | 

Cars financed during September | 
by retail dealers numbered 176,644, | 
of which 38.3 per cent. were new 


cars, 58.4 per cent. used cars and 3.3] 
per cent. unclassified. Total retail | 
financing amounted to $68,331,755, | 
compared to $79,640,977 in August 
and $90,296,562 in September, 1930. 
New car financing totaled $38,-| 
652,005, a considerable drop <rom the | 
August figure of $46,870,687 and | 
$52,819,786 of September, 1930. New| 
cars sold numbered 67,644, compared | 
to 83,613 in August and 92,086 in 
September, 1930. A rise, however, 
was registered in the average price| 


per unit, which was $571, as com-| 
pared to $561 in August. This is the | 
highest price of the year, 


average 








| financed during 


| in used car financing. 


fexcept for July, when the 

cost per new car was $588 
A total of 103,180 used cars were 

September, com- 


average 


paring to 115,047 during August and 
121,518 in September, 1930. Financ« 
ing in dollars amounted to $27,585,- 


276, aS compared to $30,495,131 in 
| August and $35.209,554 in Septem- 
i ber, 1930. The average price per 


unit was $267, as compared to $265 
in August and $290 in September, 
1930. The average price of used cars 
has remained very even for the last 
six months, ranging from $265 in 


| April and May and a high of $268 


in June, back to $265 for July and 
August. 
A summarization of automobile 


financing for the first nine months 
of 1931, as compared to the corre- 
sponding period of 1930 reveals & 
drop of about $76,000,000 in whole< 
sale financing and $203,500,000 in 
retail financing. Trading in new 
cars fell off about $145,500,000. while 
a drop of $59,500,000 was registered 
The average 
price of a new car dropped to $552 
from $565, while the average used 
car costs $268, as compared to $278 
a year 280. 


(Re Se a Rr AAR aN AS ARNE ee SUIS ke 
a 


ENGLEWOOD, N. AUTOMOBILE DEALERS took advantage of 
the opening of the new bridge across the Hudson River to use a co- 


operative newspaper campaign on “Buy the Automobile in EngleWood.” 


J., 


The Dunwoody Company, Chevrolet; Stillman & Hoag, Buick; Charles 
Weth, Auburn, Cord; Dan Christensen, Hudson-Essex; Franklin Motor 





‘SEATTLE USED CAR 


Car Company of Englewood, N. J., Inc., 


Franklin; Eberhard Motor Car 


The dealers co-operating were: L. F. Jacod & Co., Chrysler-Plymouth; 
| 
j 
| 


Cc ompany, Oskland- Pontiac; 








MARKET IN GOOD 


SHAPE ON OCT. 1, 


Seattle, Wash., Nov. 9.—Twenty- 
six leading dealers of Seattle report 
on used car inventory as of October 
1, 1930 and 1931, as follows: 


Oct. 1, 
1931. 


Oct. 1, 
1930. 
Total gross value 


Number of units........ ,024 1,118 


Average cost per unit. $414 $425 
Average stock per dealer. $16,318 $17,880 
Average number units per 

GORE axbnabacsdkasecss 39 43 


“From the a ove it is very evident 
that used cs inventories are too 
high when compared with the sale 
of new cars,” is the statement of L. 
M. Thomas, secretary of the Used 


Car Managers’ Association of Seat- 
tle. 

“Another point of interest is that, 
while the prices of new cars are 
much lower than last year, the cor- 
responding average values per unit 
are very little lower on used cars.” 

However, recent reductions and 
clean stocks make the used car 
situation fairly satisfactory in this 
region. Business generally has been 
brisk in used cars. 


FOUR ON ONE STAFF 
WIN SALES. CONTEST 


Bloomfield, N. J., Nov. 9.—James 
M. Stewart, president of the Stewart 
Chevrolet Company, at 619-621 
Bloomfield Ave., has been notified 
that his staff has won a distinction 





| : 
of unusual merit when four 


$424, 275 $464,910 | 
1.0 Walter Henry and Vernon Craton. 


A. & P. Motor Sales, Hupmobile 


= —- 


of its | 
salesmen won the interorganization 
Chevrolet sales contest during Sep- | 


| tember and October. 


To have four men win in one 
dealership has never before occurred 
in the Chevrolet organization in any 
Sales contest, it is said. The winners 
will receive gold wrist watches as a 
personal gift from Mr. Klinger, and 
other gifts will be given by Mr. 
Stewart. The four high men quali- 
fying for the awards are Edward F. 
Green, Clifford W. Butterworth, 


ALLIS-CHALMERS CO. 
UNFILLED ORDERS GAIN 

Milwaukee, Wis. Nov. 9.— The 
Allis-Chalmers Company reported 
the first gain in unfilled orders this| 
year as of October 31 with a total 
of $8,101,000 on that date as com- 
pared with $7,915,000 of unfilled 
business shown on September 30 
this year. The net gain for the 
month was approximately $200,000. 

The company had unfilled orders 
at the opening of this year of $13,- 
002,000, so that the books still show 
a drop of approximately $5,000,000 
this year. It is hoped that the ad- 
vance in wheat will help to in- 
crease tractor business, but there is 
little evidence on any stimulus in 
this quarter as yet. 

One year ago the company had 
orders on its books as of October 
31 of $15,298,000. The latest total is 
therefore about half the figure of 
last year. 











the 


enjoy 


dealers 
selling in all the 


ranges! 


ILLYS-OVERLAND 


big advantage of 


important price 


Passenger car prices from 


$495 to $1395 cover the great ma- 


jority of car buyers. A wide market 


means wide opportunity, 


Write or wire particulars of this 
profit-building franchise 


WILLYS-OVERLAND., Inc. 
TOLEDO, OHIO 
Willys-Overland, Ltd., Toronto, Canada 


WILLYS SIXES AND EIGETS 


WILLYS-KNIGHTS 


WILLYS SIX TRUCKS 


4 


——— eee 
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Washington Dealer Affairs 
To Be Self-Supporting 


| AT a recent meeting of the direc- {drawn for at the November meeting 


tors of the Washington Auto- | of members. 
was|tended one or more golf affairs will 


“Of, By and For the Entire Automotive Industry” 
iblished Every Day Except Sunday and Monday by 
AUTOMOTIVE DAILY NEWS PUBLISHING CORPORATION, 
. 350 Hudson St., New York, N. Y. 
O. J. Elder, President. H. A. Tarantous, Vice-President. Alexander Johnston, Secretary 
Entered as second-class matter August 27, 1925, at the post office at 
New York N. Y., under the act of March 3, 1879. ; 
85@ Hudson St., New York, N. Y. Telephone CA nal 6-1000 





Member A. B. C. 
Mail subscriptions to CIRCULATION DEPARTMENT 


Susbscription Pates—One year, $12.00; two years, $20.00, for United States and Canada 
also Mexico, Cuba and Panama. : ‘ 
To Other Countries—One Year, $15.00; two years, $26.00. Single copies, 5 cents. 
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Blanchard, Nichols & Coleman, American National Bank Building, 

1037 Henry Building, Seattle. 


350 Hudson St. 
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- Sell! ae 


HERE recently appeared a sign on the shop of a-.mer- 

chant who was conducting a creditors’ sale of his stock 
which read as follows: “I began in the gutter; here I am 
back again.” If this man can carry his sense of humor 
over into a new try, perhaps he can once more craw] out of 
that very common starting place. But if his mordant 
announcement is simply a form of self-pity, he will merely 
wait for “things to pick up,” which they probably never will 
do for him. 

One of the fundamental factors that has tended to pro- 
long the depression has been this matter of self-commisera- 
tion that places the commiserator in the frame of mind to 
sit and wait until some esoteric power brings back pros- 
perity in a miraculous manner. This is the frame of mind 
that makes a salesman take “No” for an answer without 
putting up a battle for his product. Instead of doing an 
honest job of selling, he shrugs his shoulders and says, 
“What's the use? You can’t sell with things the way they 
are.” 

Of course, all this is a human failing, and the human 
being’s activities are influenced by the psychological factors 
of discouragement and fear and timidity. But the master 
salesman, indeed we might say the good salesman, leaving 
out the genius, does not allow these adverse factors to keep 
him from putting up an honest battle for his product. 

Within the past few weeks a definite change has come 
over business sentiment in the United States. Hope has 
taken the place of gloom. Certain factors have appeared 
on the business horizon whieh give definite foundation for 
a more optimistic attitude. The rising price of grains has 
brought renewed hope to the farming districts. The steel 
industry has shown slight but definite signs of improvement. 
The automotive industry is looking forward to 1932 with 
confidence that betterment in sales is inevitable. 

In other words, the stage is now set for the salesman. 
He will find a different atmosphere from that which pre- 
vailed up to a short time ago. But he still must sell. Viewed 
in the broad way, it is now up to our hustling, fighting 
American salesmen to sell prosperity and drive depression 
back into its cave. 

And we may carry the message still further. Now is 
the time to use the pressure of that silent salesman that we 
call “advertising” to increase the power of the men on the 
firing line. We might compare our salesmen to the infantry 
in war, attacking the enemy lines, with advertising the 
artillery preparing the way and protecting the advance. 

For the next few months the course of American busi- 
ness will be governed by the intensity with which we sell 
and sell and sell. With hope on the horizon, let’s give up 
our waiting attitude and bring back prosperity by selling 
with vim and vigor. 


Amend the Tariff Law 


E have been informed by financial experts on numerous 
occasions that the reason the present depression does 
not run true to pattern is that it is international in scope 
instead of merely national. Undoubtedly this is true. 
Almost every country is going through the same experience. 
We are further assured that all other nations look to 
these United States for signs of amendment. If they see 
us beginning to merge from the depression, they will take 
heart of grace and begin to climb with us. This too is prob- 
ably true. 

__If Congress, when it convenes, will do something to 
mitigate certain of the provisions of the Hawley-Smoot 
tariff law, it will give foreign nations one of the most obvious 
causes for hope that could be offered. This does not mean 
the wiping ‘out of needed protection; it simply means the 
removal of various excessive rates, which are preventing 
ether countries from selling products in our markets to get 
fioney to trade with us. 

























motive Trade Association it 
voted that the golf affairs and good 
fellowship dinners must be self- 
sustaining. This has been the case 
up to now; indeed, there is a sur- 
plus on hand from these events. 

It has been decided to use this 
isurplus to purchase two prizes to be 


‘Truck Group Executives 
Formulate Meeting Plans 


HE annual meeting of the Truck | they are this meeting will be the 


Association Executives ¢ Amer-|™ost important ever held. 
| bers of the executive committee have 





ica will be held in Detroit in con- 
| junction with the American Road 


| Builders’ annual show, January 11 
and 12, This proposal has been ap- 

| Proved by the officers and executive 
committee of the association. 

It is felt that with conditions as 

| 


| OVERSEAS CLUB TO HEAR 
W. T. MORAN THURSDAY 


New York, Nov. 9.—The next club 


luncheon of the Overseas Automo-| 


tive Club, to be held at the Hotel 


Astor Bhursday, will be adaressed | 


by W. T. Moran, vice-president of 
the National City Bank of New 
York, in charge of Argentina, Uru- 
guay, Brazil and Chile. 

Mr. Moran, who up until last year 
was manager of the National City 
Bank at Sao Paulo, Brazil, will dis- 
cuss exchange regulations and 
financial prospects o fthe four coun- 
tries named. He will answer all 
questions and will speak with an 
intimate knowledge of conditions in 
the territories named. 


ee ee ee se 
| COMING EVENTS | 


NOVEMBER 


5-14—London, England. Internatienal Com- 
mercial Motor Transport Exhibition, 
Olympia Hall. 


10-12—Chicago, Hil. American Petroleum 


Institute ,annual meeting. Hotel 
Stevens. 

£8-Bes, S—Soneeete, Belgium. Automobile 
alon. 

29-Dec.5—New York, N. Y¥. Automobile 


Salon, Hotel Commodore. 

30-Dec. 4—New York City. American So- 
ciety of Mechanical Engineers, ean- 
nual meeting. 

DECEMBER 

7-12—Atlantic City, N. J. Motor and 
Equipment Association and National 
Standard Parts Association. Joint 
Trade Show. 

9-11—Atlantic City, N. J. American In- 
ate of Chemica) Engineers, meet- 
ng. 

JANUARY 

9-16—New York City. National Automobile 
Chamber of Commerce. National 
Automobile Show. 

9-17—Los Angeles. Annual Automobile 
Show of the Los Angeles Motor Car 
Dealers Association. 

10-13—C. nteage. National Wheel and Rim 
Association, annual convention, 
Edgewater Beach Hotel. 

11-14—Detroit, Mich. American Road 
Biulders Association, twenty-ninth 
convention and show. 

14—New York City. Society of Auto- 
motive Engineers, dinner, 
Pennsylvania Hotel. 

16-22—Newark, N. J. Newark Automobile 
Dealers’ Association’s annual show. 

16-23—Buffalo, N. Y. Annual automobile 
show of Buffalo Automotive Trade 

174th Regiment 


annual 


Association, Inc., 
Armory 

17-23—Cincinnati, Automobile show of Cin- 
cinnati Automobile Dealers’ Asso- 


ciation. 


13-23—Milwaukee. Annual Automobile 
Show, Milwaukee Automotive 
Trades, Inc. 


22-30—New York. Nationa) Motor Boat 
Show, Grand Central Palace. 

23-30—Baltimore. Annual Automobile Show. 

23-30—Minneapolis. Annual Automobile 
Show of Minneapolis Automobile 
Trade Assoication. 

23-30—Pittsburgh. Annual automobile show 
of Pittsburgh Automobile Dealers’ 
Association, Motor Square Garden. 

25-29—Detroit, Mich. Society of Automo- 
tive Engineers, annual meeting, 
Bok Cadillac Hotel. 

30-Feb. 6—Cleveland. Annual Automobile 
Show of the Cleveland Automobile 
Manufacturers and Dealers Associa- 
tion, Public Auditorium, 

30-Feb. 6—Chicago, I. National Automo- 
bile Chamber of Commerce. National 
Automobile Show 

30-Feb. 6—Chicage, Ill. Automobile Salon, 
Hotel Drake. 

FEBRUARY 


6-13—St. Paul. Annual Automobile Show 
St. Paul Automobile Dealers, Inc. 

13-20—Kansas City, Mo. Annua) Auto- 
mobile Show, Kansas City Motor 
Car Dealers’ Association. American 
Royal Building. 

13-20—Los Angeles, Cal. Automobile Balon, 
Hote] Biltmore. 

22-March 5—San Francisco, Cal. 
bile Salon, Palace Hotel, 


Automo- 
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J. J. MKENNA SPEAKS 

TO CHEVROLET MANAGERS 
ON SALES PROMOTION 








Passaic, N. J., Nov. 9—At the 
regular meeting of the Bergen- 
Passaic Chevrolet Sales Managers’ 
Club, held at the Union Club, the 
guest speaker was J. J. McKenna, 
zone sales promotion manager of 
the Chevrolet Motor Company, who 
All those who have at-| Gelivered a talk on sales promotion 
of Chevrolet cars. 

Dinner was served by the club 
steward. Roy Zabriskie, president, 
presided and gave a brief business 
talk. Honor guests were James R. 
Laird and James L. Johnson. 

Final arrangements were com- 
| pleted for the annual outing, which 
; Will be held in New York city 
| Thursday evening, November 12. It 
| will be a theater party, followed by 
}a visit to the Cotton Club. 

_ Members present included Pres- 
ident Zabriskie, Paterson; H. Sny- 
der, secretary, Paterson; P. Bab- 
cock, treasurer, Pompton Lakes: 
H. S. Randall, vice-president, Ruth- 
erford; J. F. Kearny, Tarrytown, 
N. Y.; V. A. Lucia, Westwood: E. 
W. Johnson, Paterson; J. A. Arias, 
Ridgefield Park; George Dorf, 


take part, but in order for the in- 
dividual to win he must be present. 
In the event that a name is drawn 
and the person is not present, 
names will continue to be drawn un- 
til that of some one at the meeting 
is drawn. 


Mem- 


been asked to submit topics for dis- 
cussion and to suggest engineers to 
handle the subjects. Officers of : ” 
association will have a meeting not | Bergenfield; FP. R. Murray, Clif- 
later than November 16, at which ras H. Barcht, Hackensack; B. 
time a program will be adopted and | Kanter, Passaic; S. B. Hall, Ramsey, 
published. and G. K. Post of Ridgewood. 

_{| The December meeting wil) be 


aad | held in Ramsey, N. J. 
Delaware M. T. A. Favors |. 
° | HAS NO-ACCIDENT 
Closed Territory Pontiac, Nov. +See Wa 


| Truck Company completed October 


The Delaware Motor Trade Asso- with no lost-time accidents, W. A. 
ade Reck, personnel manager, has an- 
ia s gon record as ifavor- |} ang . 

ciation has gone on record as lavor-| ,ounced. This is the second month 


ing closed territory for all retail | this year that the factory has 





. TRUCK FACTORY 


automobile contracts, according to| maintained a perfect record, August 
T. Coleman Johnson, president. 


| being the first. 





All along the line—in every 
department — Kelsey - Hayes 
production facilities and equip- 
ment are such that only the 
finest kind of a quality product O 
can result. 
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Duco Color Advisory Service, E, I. Du Pont de Nemours & Co. 
Presented at the November meeting of the Detroit Section of Society of 


Some European Source 
Of Automotive Color 
Inspiration 


line of automobile colors, the opal 
range would appear to offer some- 
thing of worthwhile merit as such. 
A wider selection of secondary 
colors becomes available for use as 
wire wheel, stripe, and door saddle 
accents when opal values are em- 
ployed. Color harmony with pure 
colors is restricted to a few well not 


s New Dealer Appointments 


By States and Makes 


CALIFORNIA 








INDIANA 





be overlooked, and cars colored in| Auburn—Auburn San Pedro Com- Graham-Paige—Doll Motor Com- 
By HOWARD KETCHAM, Director, these soft values can’t help but} pany, San Pedro. pany, Vincennes. 
complement French clothes. Nash—Salinas Nash Company, IOWA 
(To Be Continued) Salinas, Centerville Garage and Nash—Yareger Auto Company, 
Automotive Engineers last night : Machine Shop, Centerville. | Massena 

: ; ; Se OIL MEN OPEN Studebaker—Voss Super Service, | KANSAS 
order that those of you who are not entirely familiar | | Atascadero; Glen City Motor Car| Graham-Paige—Reber Street Mo- 

CONVENTION IN Company, Santa Paula. tor Company, Lawrence 
CANADA Nash—Hutchinson Nash Motors, 


with developments in the use of color automotively may 
have a little broader picture of the situation, I am going to | 


| Hutchinson. 





outline the progress of automotive coloration in recent years. | CHICAGO TODAY | eels. > Seen Se |; ae eetens—S. A. Besli 

ie MR Sele cine Sinat stetontnnd ; : | tors, Ltd., Toronto, Ont.; Eastern) ), a veriand—J. A. Beckett 
fully introduced in automobile pro- | ; sb va | Motors, Ltd, Fredericton, N. B. Willies Company, Greensburg; 
ane a é . unnu, | @ distinctive new distribution of the | gates ‘ONNECTICUT lilys- Knight Sales Company, 
duction. For the next few years} colors selected for the Duke of (Continued from Page 1) | CONNE Leavenworth. 
automobile color schemes were laid | Toled ail : ie “pl | | Graham-Paige—B. & S. Motor |} KENTUCKY 
out with varying degrees of success | oledo while he wee King of Spain, | products and the required supply; Company, Willimantic. | Willys -o ae * oss ; : 

| Whenever he purchased a Bugatti.) over the nine months’ period enced; Willys-Overland—Main_ Street illys - Overland—Benedict’s Ga- 


by paint superintendents, sales man- | 


agers and presidents of automobile 


concerns, regardless of skill or artis- | 


tic aptitude. 

As the color sense 
the general public became more 
highly sophisticated and exacting a 
changed national conscicusness to- 
ward color developed. Advertising 
art, modern architecture, interior 


training of 


decorating and color training in our | 


schools made important contribu- 
tions to this growing appreciation of 
color and its attributes. 

The importance of color as a sales 
adjunct soon became recognized by 
leaders in the automotive industry. 
Departments of color were organ- 
ized in the various factories to func- 


tion in co-operation with the de- 
Signing departments. Practically 
every automobile manufacturer is 


organized in this way at the present 
time to compete in the color mart 
Automobile bodies are now being 
designed in such a manner as to 
allow adequate provision for appro- 
priate color distribution. 

It has been my business for the 
past five years to supply automobile 
color layout men with colors with 
which to work. To date more than 
10,900 colors have been made. avail- 
able in Duco for by these in- 
dividuals. 

Finding 


use e 


a dismal air of color 
monotony commencing to 
the automotive color horizon, and 
feeling that this ubiquitous ennui re- 


sulted in part from an overworked 


local perspective, it appeared advis- | 


able to tap fresh sources of color 
origination. 

For this purpose I visited France 
and England last spring. Armed 


with a list of the eighty-two leading | 


Paris couturiers, I set out to learn 
what I could, in the realm of color, 
from these experts in the art of 
creating under modern conditions 
that which has required centuries 
to develop—the element of style. I 
found that these stylists were most 
ardent colorists. They advocated 
color as the easiest, least costly and 
most desirable escape from stand- 
ardization. 

Although it is true that styles are 
established through copying, I did 
not find many of these modistes 
particularly interested in having 
another industry help establish 
their color styles. Exclusive colors, 
original ideas of combining colors 
and designs, are the sole stock in 
trade for these people, and conse- 
quently it required patient cajoling 
and numerous cards of introduction 
from friends who were prize patrons 
of some of the more exclusive 
establishments before it became 
Possible to secure sampie bits of 
their special colors to bring back 
with me to be matched in Duco 
and offered on automobiles while 
the colors were still modish in 
Paris. 

Once the interest and co-opera- 
tion of these modistes were won, I 
secured a number of most distinc- 
tive color scheme suggestions. All 
these colors represented exclusive 
new shades and were devised by in- 
dividuals who were not only expert 
in the art of combining colors 
artistically but who had had prac- 
tical experience in successfully ap- 
plying color ideas to automobile 
body requirements. Many of the 
managers of the shops I visited had 
husbands or brothers who were 
agents or who worked for automo- 
bile companies. 

These couturiers were continually 
called upon to create “something 
different” in color treatment to ef- 
fect a special sale or to please a dis- 
tinguished customer. The directress 


of one of the smaller dress shops 
had been called upon to supply not 
only the color scheme but to plan 


pervade | 


|be made less evident by this choice 


|rage, California, 
MAINE 
| Willys-Overland—Waldo Sherman, 


The plan of distribution which suc-! July 1 of next year will be presented. 
ceeded in pleasing the Spanish King; The marketing division of the as- 


Woodbury. 
FLORIDA 


Garage, 











| Most was a beige and red combina-| sociation will also take up the mat-| wyillys-Overland—Andrews Motot , 
|tion. The entire rear body, rear/ter.of gasoline tax evasion and ways! Company, Fort Pierce Island Falls 
| fenders and rear wheels of a sport|and means of combating the prac-| : r NOIS MASSACHUSETTS 
| roadster model were colored a yel-/ tice. This problem has become more | : sepa . alee | Graham - Paige — Jacobs Ladder 
low beige. Toward the front end of| seriou Seite tamerees I Auburn—Melrose Motor Sales, arene Chiake 4: eee 
: : |S S in the last year and is Said| saint Charles: Rock Island Sales | 74'@8°, Chester; Dyer Motor Sales 
this car the beige area was nar-/to have attained such proportions | agency (Russell Franing) Rock | Company, Palmer 
rowed and terminated in a point! that 7 per cent. of all gasoline taxes | ‘and cor sis : Nash—Nash Moior Sales, Ine, 
at the end of the hood. The upper} paid by motorists finds its way into| — Studebaker Johnston Motor Holyoke. 
| portion of the hood anc cowl down) the pockets of gasoline tax evaders Sales. Winthrop H arbor, , : | Willys-Overland —J. E. McGuire, 
to this beige area and below the} These professional gasoline boot-| Willys-Overland— Brighton Park Monson 
beige area Was colored sealing wax|jeggers are able to undersell the| Motor Sales, Chicago: C. F. Hook, MICHIGAN 
| red. The front fenders and wheels | regular dealers that pay the tax,|Gray’s Lake; Nippersink Garage,| Nash—Ted Booth Moto: Company, 
| fined also hers beige area yp" which is of great interest to the oil| Fox Lake Grand Rapids , 
| lined in red hac 1e appearance o —— —— wrest 
| the apex of an arrow, aa the car - oe , ‘ MINNESOTA 
| looked as though it was going fif- Tuesday, November 10 | Production, Robert R. Penn, Penn! Siudebaker—William Scott, Clo- 
|teen miles an hour while standing 3 p. m., general session, Division | Oil Company quet 
| still, to use Clayt. Hill’s’ descriptive ; Of Marketing, Edward G. Seubert, Thursday, November 12 MISSOURI 
| term for a color scheme successfully | 5‘ andard Oil Company (Indiana). 9.30 a. m., group session, Division| Graham - Paige Davis Motor 
devised to provide an illusion of Wednesday, November Il of Production, H. H. Hill, Standard | Company, Cuba 
speed. 9.30 a. m., group Session, Division’ Oj] Development Company. 10 a. m.. Auburn Stoltz Motor Company, 
During my rounds of the cou-| of production, C. R. Widener, Pra- | vroup session, Division of Refinine Clayton 7 
| turiers I was informed that sudden/yie Oil and Gas Company. 10a. m.,/H, F. Abrams, Vacuum Oil Com-|_,Hllys-Overland—W. M. Haynes, 
jand unusual developments have|proup session, Division of Refining,| pany. 10 a. m., group session, Divi- | Eldon 
often played an important part In| H. Eddieman, American Refining | sion of Marketing, L, S. Wescoat, | NEBRASKA 
forming the desire of the public) properties. 10 a. m., group session,/the Pure Oil Company. 2 p. m.,| Graham-Paige—Cullen Sales, Ine, 
i certain patterns, colors and de- Division of Marketing, J. W. Carnes, | general session, Division of Refin- | Omaha 
sign: For example, when Tut-!| Sinclair Refining Company. 2.30/ing, W. R. Boyd, Jr., American Pe-| Willys-Overland—J. B. Conn, Ra- 
h-Amen’s tomb was disclosed,/p, m., general session, Division of! troleum Institute venna. 
here was quite a vogue extant — . . ; i ancien cide Stine i ze ecanil 
for designs and colors of Egypt- 
jian influence. The sudden and 
persistent domination of black as 
a color of fashion in women’s wear 
has been attributed to the recent 
vogue for economy. Women ob- 
jected to buying bright colored} 


clothes on the basis that they were | The beauty of an automobile, its eye appeal, speaks for 
only able to afford a fraction otf 


their customary wardrobe commit- 


ments. By buying black exclusively . 6 is rid . ‘i 
vow : i e al ts t ut. Today’s automobil 

women contended that they would itsel on appeal gets talked abou y bile 

tire of their few garments less 

"es ‘. The fact that their ward- . ant 

penny . : buyer is more concerned over riding comfort than ever 


robes were extremely limited would 


of inconspicuous black. 

Yo combat black for the benefit 
of their own interests, the Paris 
couturiers developed a range of 
colors distinguished from the com- | 
monplace by a soft, grayish under- 
tone. These neutralized color varia- 
tions were named opal colors. 

The immediate success of the 
opal color in making women dis- 


before. Shock absorber equipment may interest him little. 
But shock absorber performance commands his attention. 


He tries the ride before he buys. Delco-Lovejoy performance 


meets his ride test. That is why the majority of leading 








satisfied with black clothes was due | 
in large measure to the fact that 
these new colors are subdued in 
tone and consequently relatively in- 
conspicuous and in keeping with 
the stringent requirements of the 
times. They have a unique charm 
of their own which proved suffi- 
cient to tempt enough women to 
discard black so that the dress 
shops were provided with some new 
business. Consequently these col- 
ors accomplished the purpose for 
which they were merchandized. 

Due to the propensity of each 
opal color to harmonize equally well 
with any other similarly grayed 
color in any hue, an extremely wide 
range of color options in dress ac- 
cessories was made available. This 
development helped to create what 
Lucien Lelong calls the “Renais- 
sance of Individuality,” the return 
of woman to her own individual, in- 
herited type. 

If opal colors could help overcome 
sales inertia for the Paris dress 
shops, it appeared probable that 
these particular values might prove 
of advantage to the automotive in- 
dustry in overcoming a like problem. 
Certainly automobile sales have re- 
flected a preponderance of black as 
illustrated in the Automobile Coler 
Index. 

It seems to me that a car owner 
is less likely to tire of a car finished 
in black in as short a time as he 
would be likely to tire of a car 
colored to match one of the spectral 
primaries. With so little that might 
be termed new being offered in the 


car manufacturers equip with Delco hydraulic shock ab- 





sorbers. Delco-Lovejoy rides help to sell many cars today. 


DELCO PRODUCTS CORPORATION, DAYTON, OHIO 
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Toronto, Canada, Nov. 9—Final| J awe AND z i = s Sis alep BiI-S & a gis be 
returns from the five Eastern prov- a enieee S | ou > |B. 4 a is | tes a > = 
: “sing MODEL 3 a m - |= & 3 Si ae oe > | & a 
inces of Canada for the first nine ° 4/8 uit s \23 ce = $3 a Be 2 is | = he » $8 
months of 1931 place new passenger & 3 | § es s+ is 3 \S9 3 2 5 3&8 $ (|33 = | 8 = 8 & 33 
car sales 26.5 per cent. below sales WN O | ws — | 2 es * N > ome ND MD n a oe ls ne 
ae a — Pe 4h Auburn 8-98 | Ste — | K-S Ele | Cha USL | Mot-M Cas | No No | Mim Ind | Ind —{|{—  |Cen Cen | Day Lov 
otal new car sales ¢ 7Q lO! 7. ee ve 2 — = Wy <| -> EK <7 | 2ST RR SS 
52.148 for the ninth-month period | Austin NE I | KS UBS | Cha USL | — oe koe cid ge ee ee 
ended September, 1931, as against | Buick 8-50 | AC — | K-S Her | AC - | AG Cas | Tern — | Duc Gui | Gui —|— | Wol Wol | K-H Lov 
70,916 in 1930, according to regis-| Buick 8-60 | AC —.| K-S Her | AC ** | AC Cas | Tern — | Duc Gui | Gui —|— | Wol Wol| K-H Lov 
tration figures furnished by Might | Buick 8-80 | AC — | K-S Her | AC ** | AC Cas | Tern — | Duc Gui | Gui —{|— | Wol Wol|K-H Lov 
Directories, Ltd., covering the prov-| Buick 8-90 ~——s | AC —|K-S Her | AC ** | AC Cas | Tern Tern} Duc Gui } Gui —|— Wol Wol| K-H Lov 
inces of Ontario, Quebec, New| Cadillac V-8 | AC Jag | Mot-M DR | AC DR | AC ‘Cas | Tern Tern | Duc Hal | Hal Sec | Kel | Eat Eat | K-H Lov 
Brunswick. Nova Scotia and Prince | Cadillac V-12 | AC Jag | Mot-M DR | AC Ex | AC Cas | Tern Tern | Duc Hai | Hal Sec|** | Eat Eat | K-H Lov 
Edward Island. | Cadillac V-16 ~—s| AC Jag _Mot-M— DR- | AC Ex | AC Cas | Tern Tern | Duc Gui! Hal Sec}! * | Gen Gen} K-H Lov 
September new car sales amount-| Chevrolet — | AC  —| AC DR | AC pean *|i0,. ° &4+—-j|jien _£=-—J Duc Gui | Gui. —)* |jown Own | Own Tov 
ed to 2,867 passenger cars, as against Chrysler 6 | NE = | Mot-M DR )AC Wil) Ye —| = -i i Cor, Cor Opt) = = ae [ — Lov 
4,016 in 1930. Commercial cat saleS| Chrysler De L. 8 | NE — | Mot-M DR | AC Wil | Mot-M —j|— — | Ditz Hal| Hal Opt|— |— ny Lov 
were 872 for September. 8 eee ol. | carzmer_imap. 8_| AC — | Mot-M DR | AC Wil | Mot-M Cas | — — | Ditz Hal} Hal Opt/— | — —|— Hou 
re in ree po : ~ ana | Cord Front Drive| Ste No | Mot-M DR|Cha  USL|Ster Cas | GR No; Mur Ind | Ind ~~ —j{No | ASP ASP | Day Hou 
W g are S tember passenger ¢é ——ee ————— — -~ ———_—— — — gumeccsmms = — - — a SEE $$ $$$ —_——— 
cen ieial ae sales subdivided as| De Soto Six | NE No | Mot-M DR | AC Wil | Yes No | Yes Yes | Duc Cor | Hal — | No Yes Yes | — Lov 
a netasles |De Soto Eight | NE No | Mot-M DR/| AC Wil | Mot-M_ No | Yes Yes | Duc Cor| Hal —j|No ; Yes Yes | — Lov 
il } eS = —--_ — —— —_ a - _ = ode ciacteinietetines an 2 aout 7 Ue = = ES eae 
Pass. Com'1| De Vaux 6-75 | Ste = No | Mot-M Yale | Cha Pre | Mot-M No | No No | Duc JB | JB — | No Gen Gen | MotowW_ Hou 
Ontario 1,862 515| Dodge Six | NE — | AC DR|AC #£Wil|;AC —jvVS— VS , Ditz Cor | Cor Opt;— | Yes Yes | Budd Lov 
Quebec cs 715 264 | Dodge Eight — | NE _ | AC DR | AC Wil | AC — | VS vs Ditz Cor | Cor Opt |— | Yes Yes | Budd 7 Lov 
New Brunswick.... 150 29 | Durant 612 | NE No j|Mot-M Aut-L; Cha USL | Mot-M NEj|No + No; Rin Cor| No —j;— | Eat Eat; MotoW Mon 
Nova Scotia 132 = Durant 614 | NE No |Mot-M Aut-L} Cha USL | Mot-M NE |GR No | Rin Cor | Yes —j|— | Eat Eat | Motow Mon 
Pr. Ecward Island 8 ,, | Durant 619 | NE No |Mot-M Aut-L' Cha USL | Mot-M No | No No | Rin Cor |! No —i— | Bad Bad | MotoW Mon 
. 9 of7 ¢ — - = SS —— — —ee = — — ee = =e - ee — — —- eS a - —$ $$ ne 
Totals 2,867 oa Essex Super Six | Ste — | Mot-M_ Ele |} AC Ex | Mot-M | Yes — JB|JB Dup/|— | Own Own |fMotoW Mon 
The oe show 1 wor the| ee A Var —{|Own Ble|Ch Onmn1i|— .—|— —|— Own|—  £Tri{/— {| Own Own | Own Hou 
1d commercis sar Sales oa ha Sk Waa de — — — > ————_—--_-- ener DD —_— 
= * a: wale onl ; Septem. | Fr’klin S15 Trans.) NE Jag | K-S DR |Cha USL | — Cas | * GR- Cor | Cor **|— |CG  CGj|Motow Lov 
sine dae and 1931, for the five East-|Ftklin S15 De L.| NE Wal | K-S = DR|Cha__Nat | — Cas | * GR|* Cor|Cor *%*;— |CG CG! Motow Lov 
vet prov a |Graham Pros. 6 | NE =— | eo Her | Cha Wil | Mot-M — | — —\* Hal | Own —1|— ) ASP ASP | Motow Lov 
Passenger |Graham Stan. 6 NE — | K-S Her | Cha Wil | Mot-M — | GR —|* Hal | JB LOF!|— | ASP ASP | MotoW Lov 
: aSSCnEger p | Graham Sp. 6 | NE — | K-S Her | Cha Wil | Mot-M — | GR —|* Hal | JB. LOF ! — ASP ASP | MotowW Lov 
(Nine-Month Pericd) | Graham Sp. 8 NE — | K-S Her | Cha Wil | Mot-M - | GR — ° Hal | JB LOF|— | ASP ASP | Motow Lov 
1931 1930 | Graham Cust. 8 | NE K-S Her | Cha Wil * Mot-M Cas | VS —j|* Hal | JB LOF|— | ASP ASP ;} MotoW Lov 
Ontario 32 901 ae Hudson Greater 8 Ste — | Mot-M__ Ele | AC Ex | Mot-M Cas| Yes — H4! | Hal Dup | — | Own Own |;Motow Gab 
Riueboc ........-++ 11820 1903 | Hupmobile Cen. 6; Ste — | Mot-M_ Ele | Cha Wil | Mot-m  —‘} VS — | Val Cor; Cor LOF;— |—  —j|K-H Gab 
«ellie iace team 4'169 4299 | Hupmobile Cen. 8| Ste — | Mot-M_ Ele | Cha Wil | Mot-M —j/|VS — | Val Hal {| Hal LOF | — ~ — | K-H Gab 
ere ae nes ‘962 | Hupmobile U Ste — | Mot-M_ Ele | Cha Wil | Ster Cas | VS — | Val Hal} Hal LOF|— | — — | K-H Gab 
— Ecw ar@ 4s PR = 70.916 Hupmobile H | Ste — | Mot-M_ Ele | Cha Wil | Ster Cas | .VS — Val Hal! Hal LOF | — -— — | K-H Gab 
rotals a . Hupmobile C _‘| Ste — | Mot-M_ Elie | Cha Wil | Ster -|vs — | Val Hal| Hal: LOF};— | — - | a Gab 
; Commercial La Salle V-8 | AC Jag | AC DR | AC DR | AC Gas | Tern. Tern | Duc Hal | Hal Sec|— | Eat Eat | K-H Lov 
iime-Month Fertes) Lincoln _| NE Thom| K-S Her | Cha ‘Ex | Mot-M Cas | Cuno  Yes|*  Hal| Own Tri|— | Bif  Bif|Own Hou 
. a Stee Marmon 70 | Ste No; Mot-M DR/|Cha Nat |Mot-M No| No No | Val Cor| Cor Opt !No | Gen Gen | Day Lov 
Ontario “oe 2 B76 Marmon 88 NE Stier | Mot-M DR | Cha Ex | Mot-M Cas | Yes Yes | Val Cor! Cor Dup|No | Gen Gen | Day Gab 
ag ; binioir . 713 | Marmon 16 AC Jag | Mot-M DR | Cha Ex Mot-M Cas |} Yes Yes: | Ditz Hal! Hal Dup /|‘No Gen Gen | Day Gab 
ew B SWick 31 ost" s = - —— - — om a . _ - — — — —— —-_——— —— 
Nova Scotia 4 eg5 Nash Nine 60 | Ste K-S Her | AC USL | K-S — ;-Tern —|* ' Opt | — Bad Bad |;fMotoW Lov 
Prince Edward Isl. 86 129 Nash Nine 70 | Ste —|K-S Her | AC USL | K-S —|vs — ** Opt |"— | Bad Bad |#Motow Lov 
Totes... oO 610 12. gy Nash Nine 80 Ste — | K-S Her | AC USL | K-S — | VS —|* Ret oe Opt |— | Eat Eat |;Motow Lov 
ote 7 Se - Nash Nine 90 | Ste Borg | K-S  Blos | AC Ex | K-S Cas | VS —|* **;** Opt|— | Eat Eat |fMotoW Lov 
> ring table shows the po- | -—~ -— ————— = at Ce aa cana ag 
sition br aoe cnet passenger cars Oakland V-8 | AC) — | AC BS | AC DR | — Cas | Tern Tern | Duc Gui | Gui ~ — — | Own Own Motow Lov 
in the five eastern provinces of |Oldsmobile | AC —|Ac  DR|AC Wil {| AC {Tern = = — | Due_ Gui | — —|=- |= — | Motow Lov 
Canada, grouped by factories, at the Packard 901 | NE Jag | K-S — |AC Pre | Mot-M Cas | Yes Yes | Own Hal} Yes LOF |‘No | Cen Cen | Motow Lov 
end of the first nine months of this | Packard 902 | NE Jag | K-S — |AC Pre | Mot-M Cas Yes Yes | Own Hal | Yes LOF | No , Cen Cen | Motow Lov 
year: | Packard 903 NE Jag | K-S — |AC Pre | Mot-M Cas | Yes Yes | Own Hal | Yes LOF ! No | Cen Cen | Motow Lov 
General Motors wis Packard 904 ; | NE Jag | K-S = Lae Pre | Mot-M Cas | Yes Yes | Own Hal | Yes LOF | No | Cen _ Cen | Motow_ : Lov 
Cadillac a | Peerless Stand. 8| AC — | Mot-M BS] Cha Wil | Mot-M Cas|— NO | Val Cor! Cor Dup|No | Cen Cen | Day Gab 
Chevrolet erry 13, a Peerless Mast. 8 | AC Ster | Mot-M_ BS | Cha Wil | Mot-M Cas | — No; Val Cor |Cor Dup;— | Eat Eat | Day Gab 
a. es Fombensnnenaen ote . an | Peerless Cust. 8 | AC Ster | Mot-M_ BS | Cha Wil | Mot-M Cas | GR No | Val Cor | Cor Dup!— | Eat Eat | Day Gab 
Datland SUI) "9g | Pleree-Ar'w 412-3, NE Wal [** “Her | Cha Wil | "Cas | VS VS|Mim_—|Gui LOP|— | fat Eat | Budd Lov 
SEEMING sin vestesiededanad 1,410 | Plymouth NE — | Yes Sha | AC } £Wil|— nin = Due Gor | Cor —\T— Gen Gen |: Lov 
PONLIAC ...crocccccvcccesceres 3,882 | Pontiac | AC — | Ac = BS | AC DR | — — | Tern Tern | Duc Gui | Gul a = oem s Own | |K-H Lov 
VIKING 2... cece ee erceeeseeenes 6 | Reo Royale 8-35 | Ste Elgin | K-S DR | Cha Wil | AC Cas| Yes No|? Gui | Gui 7 |No |CG  CGj{|MotoW Lov 
BCs, s ccsatasauekhees 23,698 | Reo Royale 8-31 | Ste No | K-S DR | Cha Wil | AC Yes | Yes No | i Gui | Gui —No ;|CG CG! Motow Lov 
Ford | Reo 8-21 NE No|K-S DR | Cha Wil | K-S No | No No | — e|¢ No | No | CG CG | — Lov 
Ford 13.475 | Be? 6-21 a NE No | K-S DR | Cha Wil | K-S No | No No | — 7;s No | No | CG CG |— Lov 
er 15 | Reo 625-825 | Ste = —|K-S  DR|Cha __ Wil! AC Yes | Yes No | —|Gui +¢|No |CG CG! Motow Lov 
Me ore ee 13.490 | Studebaker Six | Ste No|K-S Yale | Cha Wil | Ste — | No “No|* ™md|Imd —jJ|No | Ste Ste | K-H Lov 
oii Studebak’r Dict. 8| Ste No|K-S Yale|Cha Wil | Ste No | — No|*  Ind|Gui —|No |Ste Ste | K-H Lov 
meyenee Stud. Com. 8-70 | Ste No | K-S Her | Cha Wil | Ste —-|-— No+ * Gui | Gui t | No | Ste Ste | K-H Lov 
Chrysier ...+..-++sseeee reer 1 Pres. 8-80 | Ste NH|K-S Her | Cha Wil | Ste Cas | * No | * Gui | Gui *|No | Ste Ste|K-H | Hou 
a aaa le = Stud. Pres. 8-90 | Ste NH | K-S Her | Cha Wil | Ste Cas | * No | * Gui | Gui t|No | Ste Ste | K-H Hou 
MEE suniceoreversondseonsss 1.461 | Stutz LA | Ste Wal | Mot-M DRj|Cha Pre |Mot-M Cas|No Lin | Val Ind|— Dup|— | Buck Buck | MotoW Gab 
PIYMOUEN «..eeeeerererereee: 5432 Stutz MA | Ste Wal | Mot-M Her | Cha Pre | Mot-M Cas | Lin Lin | Val Ind|— Dup|— | Stan Stan | K-H Gab 
ANA ARR Reset ' Stutz MB | Ste Wal | Mot-M Her | Cha Pre | Mot-M Cas | Lin Lin | Val Ind|— Dup{— | Stan Stan | K-H Gab 
Hudson Stuts DV 32_ | Ste Wal | Mot-M Her | Cha Pre | Mot-M Cas | Lin Lin | Val Ind | Ind Dup|— | Stan Stan | K-H Gab 
PN i doceus ea cwivntssnkans 1,806 | Willys 97-98 D | NE  No|K-S Aut-L [Cha USL {No | No|* No | Own Yes| Yes Opt|No | * TF Mon 
es oe n ice ome Raw 602 Willys 8-80 D | NE No | K-S_ Aut-L | Cha USL | Yes — | Yes No | Own Yes | Y€s Opt | No ° eit Mon 
EIR Seer ee ee ee 2,408 wave-5. 66D |NE No! K-S Aut-L | Cha USL | Yes — | Yes No | Own Yes | Yes Opt! No |* es Mon 
Overland illys-K. 95 | NE — | K-S_ Aut-L | Cha USL | Yes _—j- — |Own Yes! Yes Opt | No | * * | Yes Mon 
: | 
MRE... Ccccnte seen sedans 286 icaieslapial-Aasasuandaandeariarseascatanile eae aD Seen ieee Seo eee eS sc 
BE a xthnusccasvwecsasecact 1,195 ha Sieier 46 ; ; a 
i Sha— ck Co., Milwaukee, Wis. SMOKING AND VANITY SETS HEATER 
Willys-Knight ......-...+++++ 276 KEY TO ABBREVIATIONS Yale—Yale & Towne Mig. Co. ” GR—Grand Rapids Metalcraft Corp., ' Kel—Keleh made by Grand Rapids Metal- 
(AANA re 1,757 USED IN THIS TABLE SPARK PLUG atand Rapids, Mich. | oc Aeges Seem Grand Rapids, Mich, 
AC—AC Spark Plug Co., Flint, Mich. ; #in—-Linden. es : i 
Durant fh a : _Cha—Champion Spark Plug Co., Toledo, O. | VS—Van Sicklen Corp., Elgin, Il. | Sits standard equipment on Cadillac 
Sg ea pane emens . i are senenountee | BATTERY Tern—Ternstedt Mfg. Co., Detroit, Mich, | ; BUMPERS 
ee cccetdsoneeeses _— par ug Co., Flint, Mich. DR—Delco Remy Corp. Cc ae Bngi Corp., Meriden, ' ASP—Alloy Steel Products. 
RRM Fo Lael Aig ante 1,741 ee Appliance Corp., Roches- | ene Storage Battery Co., Philadel- | aaa, — —— Sad--Badger Mig. Corp., Milwaukee. 
Position of the other makes fol- |St¢—Stewart-Warner Speedometer Corp., Nat—National Lead Battery Co., St. Paul, ‘Various makes. | Be —Sites Corp. Weehegen, I. 
ago. inn, ; 3 } BODY FINISHES ! ao ; d Bumper Compan 
low: Studebaker, 1,068; Graham, Var—Various makes. | Pre—Prest-O-Lite Co., Indianapolis, Ind. Y eats ‘ | CG—C. G. Spring and pe pe y- 
CLocK 'USE—USL Bailery Corp ‘Nlagars Falls, Bltt— Iter Color o.oo a eee cesie bane: 


803; Nash, 747; Auburn, 692; Hup- 
mobile, 481; Reo, 172; Packard, 147; 
Pierce-Arrow, 34; Marmon, 33; 
Peerless, 20; Franklin, 14; Stutz, 5; 
all others, 206. Total, 52,148. 

Truck registrations in eastern 
Canada at the end of the nine- 
month period were as follows: 

Ford, 3,561; Chevrolet, 2,918; 
Dodge, 537; G. M. C., 471; Rugby, 
352; International, 336; Reo, 293; 
Studebaker, 232; Diamond T, 145; 
White, 136; Mack, 103; Willys, 175; 
Stewart, 65; Federal, 49; Gotfred- 
son, 38; Leyland, 32; Whippet, 31; 
Willys-Knight, 29; Republic, 9; 
Fargo, 5; Relay, 5; all others, 188. 
Total, 9,610, 


Borg—The Geo. W. Borg Corporation. } 
Elgin—Elgin Watch : . 
Jag—Jaeger Watch Co., New York city. 


NH—New Haven. 


Phi—Phinney-Walker Co., New York city. 
Ster—Sterling Clock Co., La Salle, Til. 


Co. 


See Phi. 


Thom—Seth Thomas Clock Co. 


Wal—Waltham Watch Co., Waltham, Mass. 


*Optional. 


AC—AC Spark Plug Co., Flint, Mich. | 
K-S—King Seeley Corp., Ann Arbor, Mich. 
Mot-M—Moto Meter Gauge and Equipment 


FUEL GAUGE 


Corp., Long Island City, N. Y., 


Crosse, Wis 


**Pierce-Arrow uses both U. S. and King 


LOCK 


Aut-L—Electric Auto-Lite Co., Toledo. 
BS—Briggs-Stratton Co., Milwaukee. 
Blos—Blossom, Delco-Remy Corp., Ander- | 


Seeley. 


son, Ind, 
Ele—Mitchell 


Pa. onn, 
DR—Delco-Remy Oorp., Anderson, Ind, | wE—North East Appliance Corp., Roches- : 
Her—Hershey Mfg. Co., Chicago. x. 


Specialty Co., 


and La 


Holmesburg, 


N. ° 
Wil—Willard Storage Battery Co., Cleve- 
land, O. 
*Various makes—Exide, 


= 


Willard, 


| Remy and USL. 


*Cigar lighters in many cases are optional 
equipment, and are not standard on all 
models; the names of lighters shown in- 
dicate the makes supplied to various car 


| 
AC—AC Sp 


ark 


Wis. 


a 


**Botb Exide and Delco-Remy used. 
HEAT INDICATOR 
Plug Co., Flint, Mich. 
| K-S—King Seeley Corp., Ann Arbor, Mich. 
; Mot-M—Moto Meter Gauge and Equipment 
Corp., Long Island City, N. 
Crosse, 
Ste—Stewart-Warner Speedometer Corp. 
Ster—Sterling Clock Co., La Salle, Ill. 
US—U. S. Ga 
**Using both 


Y., and 


Co., New York city. 
8. and AC. 


CIGAR LIGHTER 


| makers. 


ter, 


Cas—Casco Products 


Corp., 


Delco- 


Bridgeport, 


Mur—Murphy 
;Rin—Rinched Mason Co. 


Philadelphia. 


MIM—Pittsburgh Plate Glass Co. 
arnish Co., Newark, N. J. 


| Val—Valentine & Co., New York city. 
| *Various lacquers used. 


how both Ditzler and Pratt & Lambert. 


STOP AND PARKING LIGHTS 


La 


JB—The Jno. W. Brown Lamp Mfg. Co., 


Columbus, O. 
|*Using both Hall or Guide. 
**Using both Corcoran and Brown. 


SAFETY GLASS 


Tri—Tri 
LOF—Li 


b 


Cor—Corcoran Lamp Co 
Gui—Guide Lamp Corp., Anderson, Ind. 
Hal—C. M. Hall Lamp Co., Detroit, Mich. 


Ind-—taéions Lamp Corp., Connersville, 
nd, 


lex Safety Glass Co. 
bey-Owens-Ford. 


Dup—Duplate Corp. 

Indestructo—Indestructo Glass Oorp. 

t—Optional. 

**Using both LOF and Zaaeernste. 
so tet ’ 


c—Security, product of General sasnion. | 
Tr ‘sat |Gab—The Gabriel Company, Cleveland. 


|Hou—Houde Engineering Corp., 
y. 











WIRE WHE 


SHOCK ABSO 


ELS 


Corp. 
fNot standard equipment. 


EBERS 


ers. 
Eat—Eaton Axle and Spring Co., Cleve- 

land, 0 
|Gen—Genera! Spring and Bumper, Detroit. 
Stan—Standard Stee) Spring Corp. 
Ste—Stewart-Warner Speedometer Corp. 
Wol—Wolverine Bumper & Spec. Co. 
tExtra equipment. 
*Optional. 


| Bimel—Bimel Spoke and Auto Wheel Oo., 
| Pertiand, Ind. 
| Budd—Budd Whee! Co., Detroit. 
| Motow—Motor Wheel Corp., Lansing, Mich, 
|Day—Dayton Wire Wheel Co., Dayton, O. 
K-H—Kelsey-Hayes, Detroit, Mich, 
tUsing both Kelsey-Hayes and Motor Wheel 


Buffalo, 


N. Y¥. 
'Loyv—Delco Products Corp., Dayton, O, 
|! Men—Monroe Auto Equip. Mig. Co., Mone 


roe, 


Mich. 
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Yes, ONLY $64: Per 
Insertion for 


THIS SIZE AD 


Run 26 Times 


in Automotive Daily News 


You will appreciate the economy not alone 
from the dollar and cents cost, but because 
a 200) line advertisement is easily visible on 
the page. Business men don’t want to read 
a lot of lengthy advertisements and if your 
sales statement fits into 200 lines with clear 
type of proper size, then 200 is what you 
should use. Maybe your statement will occupy 
only 196 lines or 204 lines or 186 lines, but 
whatever it is, why use any more space—why 


pay any more for waster 


‘ SHOWS ARE COMING 
Wi Without any previous announcement we have 
And You ill Reach already received orders for our show issues to 
; be published starting January 9th. 

Let one of our F epresentatives show you You should make provision now for a good 
how a schedule in Automotive Daily News size appropriation to cover both New York and 
will give you needed coverage in these fields: Chicago Shows. If you are interested in special 
Factory executives, passenger car and truck positions, center spread, rotogravure, etc., 
dealers, equipment jobbers; fleet owners and please get in touch with us now. 
bus operators. 


Automotive Baily News 


H. A. TARANTOUS, Business Manager 350 HUDSON STREET, N. Y. C. 


DETROIT OFFICE: Geo. M. Slocum, Manager, Fisher Building, Detroit, Mich. 
WESTERN OFFICE: Willard R. Cotton, Manager, 333 No. Michigan Ave., Chicago, Ill. 
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Erco Tube Cutter Produced Quaker 




















State Develops 








By Edelmann & Co. 





The latest addition to the line 
manufactured by E. Edelmann & 
Co. is the Erco tube cutter for} 


cutting copper, brass and steel tub- 
‘ing. The tool is small and compact 
It has a circular knife operating on | 
the worm and pinion principle to} 
rapidly cut tubing. It weighs only | 


~ LEDWINKA PREDICTS 
WIDE CHANGES IN 
FUTURE CAR 


HE popular idea that the a-tomo- | 
bile as it is today has just about) 
reached the peak of its development 
is false and absolutely inaccurate, | 
according to J. Ledwinka, chief en-| 
gineer of the Budd Body Company | 
and a nationally recognized author- | 
ity on motor car design, who con- 
tends that the next ten years will 
see the development of the motor 
car reach higher levels than at any 
time in its history. 
‘If the public could peek behind 
the scenes and look in the labora- 


tories and experimental shops of the 


| away 


is a one-hand tool 


It 
and, the manufacturers state, any- 


ten ounces. 


one can cut tubing with it. It cuts 
copper tubing from the car without 
the need of dismantling the vehicle. 
The tool handles any size tubing 
from ‘s to inch inclusive. The 
Erco tube cutter lists at $3. 


} s 





designed to eliminate vapor lock, a 
condition caused by the fuel in the 
line to the carburetor being con- 
stantly under pressure. Also, the 
unit operates direct from the bat- 
tery, independent of engine speeds, 
a condition which, it is claimed, does 
with engine starvation and 
similar troubles. 


HOWARD PILE ADDRESSES 
OIL MEN ON CORRECT 
LUBRICATION 


“Correct Lubrication of the Auto- 
mobile” was the subject of an ad- 
dress by J. Howard Pile, editor of | 


| Chek-Chart, before the annual Big | 


| Kansas City recently. 


Four State Oil Men's convention at | 
It was not so | 
many years ago that one lubricating 
oil and two or three kinds of grease 


motor car industry today it would! were all that were used to lubricate 


be amazed at the 


developments | a car. 


Lubrication, however, has de- 


which are under way,” Mr. Ledwinka veloped into a specialty, along with 


“Engineers are working on 
designers are 


said. 
Diesel engines, body 
perfecting all-steel, 


| 


stream-lined} must be applied. 


the mechanical perfection of the au- 
tomobile, and proper lubricants 
During Mr. Pile’s 


bodies, metallurgists are constantly] address a first-run film, prepared by 
experimenting with new metals and/the Bureau of Mines, entitled, “Au- 


chemists are working on new paints. | tomobile 

“One tire company has developed | This film is the most complete ex- 
| position of specialized lubrication 
that has ever been made. 


an air-cooled tire which resists the 
deleterious effects of heat on rub- 
ber, while the petroleum industry is | 
improving gasoline, and lubrication | 


experts are seeking new types of 
lubricants. We have seen in the| 


past few years the introduction of | 
free-wheeling, automatic clutching | 
devices, synchro-mesh transmission, 
high compression fuels and _ noise- | 
Jess all-steel bodies. 


portant as these developments have | an 


been the developments of the fu- 


ture, which are now in the labora-| in a Manufacturing Plant.” 


tory or the experimental stage, | 


Great and im- | Offering free to those who ask for it 


Lubrication,” was shown. 





BARRETT BINDERY OFFERS 
BOOK ON INVENTORY 
TAKING 


The Barrett Bindery Company is 


interesting thirty - two- page 
booklet on “How to Take Inventory 


The company is located at 1332 


shall be even greater, and the mo-| West Monroe St., Chicago, Il. 


tor car will rise to new heights of 
mechanical perfection within the 
next decade.” 


S. B. U. FUEL SYSTEM 
ELIMINATES VAPOR LOCK 


The S. B. U. Pumps, Inc., New 
York city, manufacturer of the S. B. 
U. fuel system, calls attention to the 
fact that this device, recently de- 
scribed in Automotive Daily News, is 


Cumulative New Commercial Car Registration Statistics, October, 


Returns for today: Delaware, North Dakota, South Carolina and Utah 












States 


Brockway - 
Indiana 





Delaware | 1 24 
Illinois a 1 _ 382 
North Dakota] ek 
Se. Carolina | | | 99| 
Utah | 45 
, Totals | 2 568 
Delaware, '30 | 1| 14| 
Hlinois, 1930 | 4 2; 407) 
N. Dak.. 1930 | l BB 
Soe. Car., 1930 | l | «2 
Uiah, 1930 | | ~ ii 
Totals | 5| 2| 592; 


} 
| 
| 
| 


Industry.” 


|M’CLOUD TO ADDRESS 


NEW JERSEY A. S. S. T. 


Newark, N. J., Nov. 9.—J. L. Mc- 
Cloud of the Ford Motor Company, 
Dearborn, Mich., will address the 
New Jersey chapter American So- 
ciety for Steel Treating here on 
December 1. His subject will be 
“Uses of Steel in the Automotive 








- area 26 2 
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18| 94] 3} 669|. 15 

as | 67) 
| a) a 215 6| 
5] 6) 
18; 113] 5; 1113) 31) 


}to operate electric 


tires. The tool lists at $1 . 


é E. Develops High Speed 


Photoelectric Relay 


A high-speed photoelectric relay, 
designated CR-7505-G-5, has been 
introduced by the General Electric 
Company as an addition to its line 
of electron tube control equipment. 


in those operations where speed 
would be a limiting factor were a 
mechanical type relay used instead 
of the Thyratron. 

The device is expected to be of 
greatest value in two general types 
of service: (1) where the operation 
proceeds at unusually high speed 
and a relatively small amount of 
current is controlled by the relay; 
and (2) where the speed is less— 
although possibly still too great for 
a mechanical type relay—and it is 
required that a _ relatively large 
amount of current be interrupted. 
In the first class of service, the 
Thyratron tube would serve as a 
relay, while in the second, the tube 
would actuate a contactor. Among 
the suggested uses are the rapid 
sorting, selecting or registration of 
objects; high-speed counting, and 
other applications where the time 
for response is too short for a me- 
chanical type relay operating on a 
small amount of current. 

Three electron tubes are used: a 
photoelectric tube which picks up 
the light impulse and produces a 
corresponding electric impulse; a 
Pliotron tube which amplifies the 
electric impulse produced by the 
photoelectric tube; and the Thyra- 
tron tube, whieh acts as a relay, 
producing properly timed impulses 
devices either 
direct or through the medium of a 
contactor. 

A small contactor is built into 
the complete device which may be 
actuated by the output of the 
Thyratron tube where necessary to 
control currents in excess of the 
rating of the Thyratron. A larger 
contactor may be added and con- 
trolled directly by the Thyratron 
tube. The device is built for opera- 
tion on 110-volt, 60-cycle circuits. 


MAREMONT UNIVERSAL RIM 
AND TIRE TOOL 





The Maremont Manufacturing 
Company, Chicago, Ill. is placing 
on the market a new universal rim 
and tire tool. This tool is 19 inches 
long and is designed for use on disc 
and wire wheels, truck rims with 
single locking rim, Clev-Weld col- 
lapsible rims, Firestone collapsible 
rims, Kelsey-Hayes collapsible rims 
and as a tire remover. The tool is 
made of 14-inch spring steel, cad- 
mium plated. The lower end of the 
handle is curved and tapered to a 
working edge for use in removing 
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New Transmission Oil 


The market developments and 
i-->rovements in transmission and 


: differential gears, which have been 
This device uses a Thyratron tube} . 


as a relay and finds its application | 


brought about during the last two 
years, have resulted in correspond- 
ing changes in their lubrication re- 
quirements. The lubricants formerly 
used for the lubrication of these 
gears are, in most cases, now obso- 
lete and inadequate for the exacting 
requirements of newer type trans- 
missions and rear axles. 

The lubrication of the old trans- 
missions and differentials which 
have been used over the past sev- 
eral years was simple enough, but 
in the new transmissions, such as 
free-wheeling, syncro-mesh, four- 
speed, herringbone and _ similar 
types, problems have arisen which 
were unheard of several months 
ago. Car manufacturers using 
newer type gears have been partic- 
ularly cognizant of the tremendous 
lubricating problems arising from 
the developments in the newer type 
gears, and their engineering depart- 
ments have been making every ef- 
fort to discover and to pass on to 
their service departments and deal- 
ers the information relative to lu- 


bricants best suited for their re- 
quirements. 
Fortunately, refinery methods 


have kept pace with the develop- 
ments in construction, so that man- 
ufacturers of transmissions and rear 
axles have been able to do their 
share in helping to solve the many 
lubricating problems which con- 
front automobile manufacturers. Of 
particular significance has been the 
definite trend away from the use of 
Old type lubricants containing filler | 
to. fluid transmission oils of high 
lubricating value. It has been 
known that there was no lubricating 
value in the filler of the old type 
products, the filler being used 
merely to hold the lubricating oil 
in suspension, so that it would not 
leak out of the joints. This does 
not mean that lubricants contain- 
ing filler have no place in the pres- 
ent lubrication picture, for there 
are, on the road, millions of older 
type cars which are not fitted 
closely enough for the use of a fluid 
lubricant, so that for some time to 
come the older type of lubricants 
will fulfill an important place in 
transmission and rear axle [Iubrica- | 
tion. 

In newer type transmissions and | 
rear axles great care has been taken 
in the proper fitting, so that it is 
now possible for fluid oils to be used 
for the lubrication of transmissions 
and rear axles. As a result of this 
improvement, it has been possible 
to develop and make use of lubri- 
cants embodying many times the 
lubricating value of the old type 
products. 

Characteristic of this marked for- 
ward step has been the action of the 
Quaker State Oil Refining Com- 
pany in developing a line of 100 per 
cent, pure Pennsylvania transmis- 
Sion oils which are stated to com- 
bine exceptionally high film strength 
and lubricating quality. An empha- 
sized feature of the new Quaker 





State transmission oils is their low 


Studebaker 
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viscosity at low temperatures and 
high viscosity at high temperatures, 

Although considerable stress is 
placed on the necessity of dils of low 
cold test for the lubrication of free- 
wheeling units, of even more im- 
portance than the cold test is that 
they should be of a light fluid body 
at low temperatures, for only when 
the lubricant remains a fluid will 
the free-wheeling units properly 
free wheel. Too much importance 
cannot be laid on the absolute ne- 
cessity that free-wheeling oils be 
light-bodied and quality lubricants 
at low temperatures, for only with 
an Oil sufficiently fluid to distribute 
freely will the delicate mechanism 
function and release. 

More than ever is automotive lu- 
brication becoming a field for spe- 
cialists, and it is no longer possible 
for the dealer who does not offer 
specialized service to adequately and 
properly lubricate those cars which 
come to him for service. Formerly, 
one grade of lubricant would ade- 
quately fulfill the transmission and 
rear axle requirements for practi- 
cally all the cars which drove into 
the dealer’s place of business. This 
is not true now, for the different 
kinds of transmissions and rear 
axles being used require special lu- 
brication. For instance, free wheel- 
ing must use a light-bodied trans- 
mission oil, whereas syncro-mesh 
and similar units require an oil of 
considerably higher viscosity. 


EDELMANN MARKETING 
NEW NO. 25 ZERO-TESTER 


E. Edelmann & Co. is placing on 
the market the No. 25 Zero-Tester, 
an instrument designed to test four- 
teen different kinds of anti-freeze 
solutions, which means practically 
every product of this sort in gen- 
eral use. Here are the solutions the 
Zero-meter can test: 

Denatured alcohol, Eveready Pres- 
tone, Methenol anti-freeze, Tip-Top 
anti-freeze, McKay anti-freeze, Tip- 
Top alcohol-glycerin. Whiz Gold 
Band anti-freeze, G. P. A. glycerine, 
Hadees anti-freeze, Mobo  anti- 
freeze, Puritan anti-freeze, Bond 
Flozon anti-freeze, Ethylene Glycol 
and Tip-Top glycerine. 

All the above solutions are tested 
on the two floats of the No. 25 Zero- 


Tester. In effect, the instrument 
combines, with the hydrometer, a 
thermometer that definitely takes 


the temperature of the radiator so- 
lution that is being taken and cor- 
rects for the existing error of the 


| solution because of the change in 


temperature. The Zero-Tester lists 


at $3.50. 


CLEVELAND EMPLOYMENT 
IMPROVED IN OCTOBER 
Cleveland, Nov. 9.—Employment 
in Cleveland during October in- 
creased .5 per cent. over September 
as measured by Chamber of Com- 
merce index. The index stands at 
76.0, compared with 75.6 in Septem- 
ber, and 91.6 in October last year. 


1931 


1| 
12/ 926/Ilinois 


61|Del. 


| l 
9| | 
ry 1 1, 72\Nor. Dak. 
l | 14) 222/S. Car. 
1| | | 113'Utah 
14/ | 28 1394 Totals 
| | 2| 78\Del., 1930 
4| 1; 86, 1436\M, 1930 
2| 4) 165|N. D., ’30 
| ] 5] 345/S. C., '30 
| | 4, 172/Utah, ’30 
6| 1; 101; 2196] . Totals 
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METHODS OF TESTING — |2%pe -i%nc'8ccie%¢| HEIN-WERNER ADD —/BOOK ON EXPERT DRIVING’ | STEEL FOUNDERS REPORT 
TO BE DISCUSSED BY [ewseas™="*" ™" “* ™ S| NEW HYDRAULIC | SOT ee") PROGRESS IN UNIFORM 


authorities on welded piping will 


ACETYLENE GROUP 






























































The most lilies discus- 


annual convention of the Interna- 
tional Acetylene Association at the 
Congress Hotel, Chicago, November 
11, 12 and 13, 

At the weld-test session, Novem- 
ber 11, at 8.15 p. m., Prof. H. L. 
Whittemore of the United States 
Bureau of Standards will speak on 
the importance of tests to welders 
and to users and makers of welded 


specific gravity, 
internal pressure 


visible-ray tests; 
compression and 


Three welded specimens will be dis- 


the Metal Working Trades and In- 
dustries,” by Dr. S. Lewis Land, 
educational director of the Heating 


Jones, superintendent of welding 
for the Illinois Steel Company. 

The other sessions will cover every 
important field where oxy-acetylene 
welding is used, opening on No- 
vember 11 at 2 p. m. with a talk by 
Rufus C. Dawes, president, on “A 
Century of Progress.” 

Prof. Comfort A. Adams of Har- 
vard and G. O. Carter, consulting 
engineer, will discuss the welding 








Lincoln 











Cadillac 













discuss welded heating, water and 
air-conditioning systems, overland 
oil and gas lines and the use of 


vember 13, at 10 a. m., wi'l deal with 
high - pressure, high - temperature 
chemical piping, methods of welding 
the new corrosion-resisting alloys | 
and welded power piping. Charles 
Gorton, chairman of the Uniform 
Boiler Law Society, will explain the 
use of gas welding under the revised 
A. S. M. E. boiler code. 

The 2 o'clock meeting will discuss 


Hollister of Purdue University will 
discuss “What the Welding Industry 


committee report, describing the 


year’s progress in the use of weld- 


tion, 30 East 42d St., New York. 
GOVERNOR MAY VETO 
ALABAMA GAS TAX 


session of Legislative proving for 
a $5,000,000 bond issue and an ad- 
ditional one-half cent gasoline tax. 
It is believed that Bilbo will veto 
the bill because he called the Legis- 
lators into session to reduce taxes 
not increase them. 


INTERNATIONAL ‘GOODRICH 
APPOINTS ROBERT TEFEL 
Akron, O., Nov 9.—The Interna- 
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*Not in production at that time. 
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JACK LINE 
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one and a half to thirty tons capac- 
ity, is now being made by the Hein- 
Werner Motor Parts Corporation, 


is intended to open up a new mar- 
ket for hydraulic jacks. 

Some of the outstanding im- 
provements, new in the hydraulic 
jack field, and of special note are: 
(1) Pinnacle-Lift—a lift greater in 
proportion to height, the makers 
claim, than that of any other single 
ram hydraulic jack; (2) B-power 
safety—every jack designed to 
withstand twice its rated capacity 
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small volume by H. L. McCann and 
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James O. Spearing, automobile edi- 
tor of the New York Times, just is- 
sued by Transportation Engineering 


automobile, but rather a manual of 
information and hints for the bene- 
fit of any one who wants to increase 


his skill as a driver. 


The book is divided into two parts. 
intended primarily 
for beginners, is called “Qualifying 
and among its chap- 
“Obtaining a License,” 
“Hand and Police Signals,” “Motor 


The first part, 


as a Motorist,” 
ters are 


to Drivers,” 


enced motorists as well as begin- 


subjects treated include buying and 


curves, preventing fatigue, getting 


headlights; locating noises, winter 
driving and storage; driving at high 
speed, and a large number of 





machinery and all industria] pur- 


poses. 


All extra heavy duty or indus- 


trial jacks have unified contro] of 


both power and speed pumps, an 


exclusive Hein-Werner feature, 


Cumulative New Passenger Car Registration Statistics, Oct.,’31 


Returns for today: Delaware, Maryland, North Dakota, South Carolina, and Utah 





Hupmobile 


La Salle 
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second part, entitled “Hints 
is designed for experi- 







to 
eliminate handle shifting and in- 
crease the raising speed. Both pumps 
are operated simultaneously from a 
single socket, the speed pump cut- 
ting out automatically as soon as 
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COST WORK 


One of the causes of cutthroat, 


sion ever given of methods for test-| special fittings for welded installa- Service, Inc., 114 Lewis Ave., Brook- |tvinous competition is the lack of 
ing oxy-acetylene welded joints, will} tions. lyn, The book is not a technical |#ccurate and trustworthy cost figs 
be one feature of the thirty-second| The chemical industry session, No- treatise on the mechanics of an | Ures to use as a guide in determin- 


ing selling prices which will provide 
desired and necessary percentages 
of profit. Profitless operation or 
actual losses in business, if long 
continued, are bound to cause busi- 
ness failures which, in turn, throw 
men out of work, restrict or curtail 
buying power, and lead to general 
depressed conditions throughout in- 
dustry. 

It has long been recognized that 


products. There will be a drama-|engineering education in welding, i as pals, 
tized demonstration of visual and| with W. H. Mager of the General ; | Laws,” “Careful Driving,” “Upkeep | proper cost-finding methods ar¢ 
stethoscopic tests; hammer, bend-|Motors Institute of Technology and Overhauling,” “Preparing for|vital to the management of any 
ing, tension and hardness tests; in-|speaking on this topic. Prof. S. C. the Trip” and “Free Wheeling.” business. Experience has shown 

The that the development of one best 


way of computing costs is produce 
tive of highly beneficial results, 


tests. Must Do to Receive Engir-cering Ac- ( 

At this session, a weld-strength|ceptance More Rapidly.” ners. It comprises about 200 sug- | provided a majority of those in the 

estimating contest will be held. At this session the oxy-acetylene gestions on the proficient operation |industry adopt and use the system 
and care of an automobile, The | thus created. 


During the past two years a new 


played, and every one present will a : 
have a chance to estimate their|ing, will be presented. Admission breaking in a new car, driving |and modern technique and procedy 
average tensile strength. The five|to any or all sessions of the conven- through traffic, taking hills and | ure in steel foundry accounting an 


cost methods has been developed by 


estimates closest to the figures re-| tion is free, and any one interested ; 

vealed on a portable tensile testing |in hearing up-to-the-minute discus-| | out of mud, sand or snow, skidding, | the Steel Founders Society of 

machine will win valuable prizes. sions on the above topics may obtain} —_ ~~ sliding, etc.; tires and their preser- gle oe Wd ee i “ 
. s j Ea rati . arlki ‘ nic p OL e 

en fon Will be “Teder's One = a os oS iuas tae ar Trom| 4 complete line of hydraulic jacks, nse el aoe someek Gale printed loose-leaf cost manual, 

ties a WeldineTretnea” tse tm the International Acetylene Associa-|twenty-three models ranging from | the crankcase, gas tank, battery and ao, to all foundries at less 


While the general layout of ace 
counts and cost methods are covered 
in the Uniform Cost Manual, a see 


and Piping Contractors’ National ‘ “ounces of prevention.” ‘ 
oe “ : Jackson, Miss., Nov. 9 (UTPS).—| Waukesha, Wis., and marketed eae ries of supplements are to be pre- 
os ening cas | Gov. G. T. Bilbo is expected to veto| through the jobbing trade. Priced pared describing more in detail the 
aus for eo oe, by Taam the bill passed by the special| moderately, the Hein-Werner line | coaches, buses, tractors, agricultural | proper manner in which to handle 


various elements of cost procedure, 
The first of such supplements hag 
just been completed, covering the 
structure and method of using & 
recently designed standard estimate 
form, which ties in with and con« 
forms to the uniform cost plan. 4 
copy of this form will be sent to 
any one upon request. 

Foundries that have installed thé 
uniform cost system speak highly 


situation in general. tional B. F. Goodrich Corporation, | (primarily a safety measure); (3) | the load is reached. This eliminates | of i 

The use of the oxy-acetylene pro-| export division of the B. F. Good-| leak-proof housing—a positive | all possibility of the speed pump by Gaor taeeiies dcatee a coat 
cess in transportation industries| rich Rubber Company, has an-| elimination of all sweating or seep-| being overtaxed or broken through knowledge of and control over their 
will be treated on November 12 at| nounced the appointment of Robert | age of oil. carelessness. Easily operated by one | oocts 
10 a. m. Welding on the United | Tefel as representative in the West The complete line includes models|man, it insures positive control in All steel foundries are urged to 
States airship Akron, scrapping | Indies, excepting Cuba, for Good-!designed for passenger cars, light | lifting or lowering, even capacity adopt and install the uniform plan 
railroad cars by the production line! rich and its subsidiaries. delivery trucks, heavy duty trucks, ' loads. so that it will be in smooth po 


tion by the first of the year. This 
will enable monthly cost statements 
and comparisons for the full year 
1932. Therefore, it is important to 
start the actual installation of this 
plan at once. Foundries using the 
uniform system can also compare 
their costs with other steel foundries 
using the new methods. 
The society employs a regular 
staff of experienced cost engineers 


Delaware | 1 19 4 96 | 10! l 1| 2 1| 2| 83| 1| 1| 1| l 2 
ek hn eae a I a a <a ns | SM Sccountents under the direst 
Minois | 77 4|167| —77|_—«1402] i147] 1086 11{ 139) 9s 871305; 24] 103) 86} 47|_~—— 0 / tion of H. S. Bartholomew, with 
Maryland | _17) | ‘52 5| 604] 36| 1| —- s 22| 7 38| 360 16 | 23 8} ‘l0|_—S—Ss«A | heaadquaarters at the society’s New 
N. Dakota | 3 l 3 | “ya oe ae aj. 1) 2; 96) { 5 1| . or This ——— “ 
an sar at Seq ae a8 ga ar 5 | eaperienced men available a 
8. Carolina | 6 |___ 35) 365 | 21| 7| 2| ed 3} aay] 2 4| a 1) moderate cost for actual installation 
4 | l 6| 58} work in cases where the foundries 
Totals { 105} 7 288! 87| 2618] 219) 12! 121! 20 | 181) 18} 138| 2119) 40 | 138 57| 64| 68|are unable to handle such work 
within their own organizations, 
Dela.,’30 | 2} 2 25) 5) 73 | 10| | 3| | 2 7 9} 145] Ss a 3) ‘5 een 
m,’30 {47 18] 442) 100, 1521] 189/25] 125] | 200,24) ~—178| ~=—«2677| SO] 110,52) 52, HOLLAND BOAT ADOPTS 
Md.,’30 | 8) 1) 147] 15, 565| 67| | 14| | 46 15] 43,768] S819 12) 14| lz LYCOMI 
N.D.,'30 | 4 19} | ~—sa| 11) a ee qe ti‘i]Cté‘éSAY;C RN’ |”—C é$és 55 4) | : c NG ENGINES 
§.C.,"0 fo} 0] 5] TY A306 otf 210} 8) imtiamsport, Pa., Nov. 9.—The 1. 
Utah, ’30 38, Ss 12i1{. —«X&2 | 25) 15; 164, 3|/W. de Voogt Boat Company of 


Haarlem, Holland, has announced 
the adoption of Lycoming marine 
motors as regular equipment on its 
line of boats. The de Voogt Com- 
pany is one of the largest boat 
manufacturers in the Netherlands, 

The company has recently an- 
nounced a twenty-eight-foot rune 


Delaware | 3| 7 24 4 54 9| oe 18| | =. | 3| 2 ___287| about, powered with a Model UG 

Illinois _| 17} 8} 155) 32) 141 | 107} 1| 11} _-58ly ~~ 191) 30) 179} 9} _| 126 14| 9| 5,412 125-horsepower Lycoming motor, 

Maryland i | 1| 38| 15) 13 | 22| 4) (1%5| 48 36| 1| | 29| 4| | _ 1,629 om 2 of twenty-eight miles 

N. Dakota | [| 7, sc eo. 4 [ay sa | | l 1,15 3| [____280 i. 

S.Carolina| | ae | 4 ae | a ae Ds Rectal siniaaaal |___ 814) SCHROEDER & TREMAINE 

eee " eee ai _— a aa pan = j j j j 

Utah gi : | 237! COMPLETE LINE OF SPONGES 

Totals | 20; 13} 210 55| 175 | 145} 1 15) 892 | 328) 45) 245| 10} 1 | 183 22| 9) 8,668 hace 

Dela.,’30 | 2 1 6| 4| 4{ 14 1| nj 7 1 3| l {3 354| Schroeder & pTremayne of &t, 

- 45,501 aa ; pe Renner enn rn ial al dn | Louis, Mo., are offering the automo- 

ii.,’ 30 red 45) 50] 272| 69) 143 | 276) ce aes “226/ 29 286) 6| 37| ~ 114 = 24| 7,648 tive trade a complete new line of 

Ma.,’30 | ee 54) 15) 43 37} #1 9| 68 8 { 51) a bg Is Bs 4} ___ aj 8 85|__2, 152 sponges and chamois. The line in- 

ND. 30 | 3) 15) 5| 1i| 2| | 26 | 19| 1| 13] ] 12; 21 1| 664| cludes the highest grade apenas, 
’ | | j | 28) 3) 4; 1| 1.614} known as sea wool Rock Islan 3 

=o. i : : ‘ 7 = | | * = ; a ; | 2 3| — 505|the next grade, Rock Island woo 

Utah, "2 2! 21| Cuban wool, Cuban yellow a 


Cuban grass. Pressed sponges in 
bulk are a feature of the line. 
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ROCKNE SIX 


A ear with the name and spirit 
of an inspiring American 


\ \ E are glad to announce the name of our new car. 
It will bear the honored name of Rockne. 

Knute Rockne stood alone among the men of his 
time ...a personality of vigor, virile honesty and 
magnificent achievement, 

The Rockne Six is a car that dares to be different 
as he was different. . . to be an advance, as everything 
he did was an advance over past practice. 

This great new car, the last word in dollar’s worth, 
appropriately swings upon the scene at a time when 
value means more than ever before to the public. 

It is a low-priced Six—priced for the major market 
—manufactured by a consistently successful automobile 
company, notable throughout this industry for un- 
compromising standards of quality, 

It is a Six with features exclusive in its price range 
—a Six that has everything great engineers look for in 
a superior car—everything the exacting Rockne looked 
for in a champion team, 

Its market will be that great mass of the American 
public from which Knute Rockne sprung and whose 
ido} and ideal he was. . .a market numbering millions 
to whom the brilliant advantages of the Rockne Six 
over all other cars in its price range will have a mag- 
netic appeal. 

Advertising, forceful as Rockne himself was force- 
ful. . . practical as he was practical . . . stirring as his 


influence was stirring, will dramatically present the 


Rockne Six to your public. 


GEORGE M. GRAHAM 
3237 Book Building 
DETROIT, MICHIGAN 


ROCKNE 


KNUTE 


me 





Fifty per cent would not do, His passing mark was one 
hundred. He required perfection, That was why men 
honored and loved him. That was the source of his power. 


— CALVIN COOLIDGE 


The size, speed and stamina this new car offers for 
the money will win instant and overshadowing accept- 
ance and acclaim for the Rockne Six. 

A new selling organization will retail the Rockne 
Six to a waiting public. Applications for further in- 
formation may be made by letter or by wire and will 


be treated with strictest confidence. 










